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Malala Yousafzai.
I say I am stronger than fear..

And if you can’t help them, at least don’t hurt them.. 
Our prime purpose in this life is to help others..  

Hope will never be silent..

helping the revolution. The only real reason for living..

I must fight with all my strength so that the little positive things. 
that my health allows me to do might be pointed toward. 

Dalai Lama.

Harvey Milk.

Frida Kahlo.
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 Martin Luther King Jr.

 The nation and the world are in dire need of creative extremists.
 The question is not if we will be extremists, but what kind of extremists we will be.



4
15

5
15

people ANNOUNCEMENTS

MEDIMED RECEPTIONS

MEDIMED cordially invites all participants to 
attend the following receptions. Don’t miss the 
chance to meet all delegates in a casual way 
while having a drink, or two... Your accreditation 
will be requested at the door for admittance 

Opening Reception
Friday, October 9 - 8:30 PM
HOTEL ANTEMARE 
Open to all MEDIMED delegates and special 
guests.

MEDIMED invites you to the reception held at 
the terraces of Hotel Antemare (Avgda. Mare de 
Déu de Montserrat, 48). 
Sponsored by: 

Gin Nut & Fever Tree Cocktail Party
Saturday, October 10 -  8:30 PM 
HOTEL ANTEMARE
Open to all MEDIMED delegates and special 
guests.

GIN NUT is an artisan gin distilled in the London 
Dry method that guarantees the highest quality 
ingredients in its production process. NUT has an 
alcohol content of 45% ABV. NUT is produced in 
the Catalan region of L’Empordà. 
Sponsored by: 

Saturday, October 10 -  9:30 PM 
HOTEL ANTEMARE
Happymed Dinner
For MEDIMED delegates only.

DELEGATES REGISTRATION

All delegates must register and pick up their 
delegate badge & bag from the Front Desk on 
arrival at the venue. Your delegate badge should 
be worn at all times and is required for access 
to all MEDIMED events. Please, make sure your 
badge is visible.

FRONT DESK SERVICES

open Hours: 9:00 AM - 7:00 PM 

Located in the Calipolis Hotel’s lobby, the front 
desk is the central contact and information point 
for all MEDIMED delegates. 

Message Service
An internal message service is provided by our 
hostesses. Delegates may leave messages for 
each other at the Front Desk. It is reserved for 
personal messages only. It will be dismantled 
Sunday, October 11, at 5:00 PM and any remaining 
messages will be discarded.

Information Services & Assistance
Visit the Front Desk for help or advice about 
anything. Make sure you book your one-on-
one meetings with MEDIMED experts with the 
assistance of our Front Desk team.

WI-FI

Please, check the Calipolis Hotel internet 
connection.

VIDÉOTHÈQUE

open HOURS: Friday to Sunday
from 10:00 am to 7:00 pm

Located in the hotel’s ground floor, the 
vidéothèque allows TV buyers, distributors, sales 
agents and commissioning editors to watch the 
docs of their choice. It includes a selection of 
500+ titles aimed at a market sales.

TEAM

Sergi Doladé — Director

Marina Bayó — General Coordinator

Mireia Garrido — Delegate’s Liaison Officer

Jonathan Jaraba — Production

Brit Harel — One-on-One Meetings Coordinator

Christine Hart — One-on-One Meetings Coordinator

Tània Balló — MDMD CrossTraining Project Manager

Setanta — Graphic Design

Marc Medina — Photographer

Wilo Azafatas — Hostesses

Raül Buira — Web Master

Gestart Assessors — Accounting services

PROJECTS SELECTION
COMMITTEE MEMBERS

Lala Gomà — Filmmaker, Spain

Flora Gregory — Expert, UK

Jan Rofekamp — FILMS TRANSIT, Canada

IX AHMED ATTIA’S AWARD FOR THE 
DIALOGUE OF CULTURES - JURY MEMBERS

Dima Al Joundi — CRYSTAL FILMS, Lebanon

Mohamed Charbagi — Alif Productions, France

Hicham Falah  — FESTIVAL FIDADOC, Morocco

Françoise Mamolar  — FESTIVAL ESCALES 

DOCUMENTAIRES, France

PERSONAL ACKNOWLEDGEMENTS
OF THE DIRECTOR

Olga Abazouglou — PRODUCTIONS DU CYCLOPE, 

Greece

Reda Benjelloun — 2M, Morocco

Khalil Benkirane — DOHA FILM INSTITUTE, Doha

John Marshall — Pitching Moderator, UK

Isona Passola — President of APIMED, Spain

Alex Pearson — RED THREAD TRANSMEDIA, UK

Marijke Rawie — Expert, The Netherlands

Sigal Yehuda — GREENHOUSE, Israel

WITH SPECIAL THANKS TO

Mireia Azuara — Illy

Montse Comabella — Moritz

Josep Llop — Freixenet

Marisa Lozano — Vichy Catalán 

Carme Puig — ICEC

Neus Sala — TVC

Yasmin Sultan — Fever Tree

Esther Torremorell — AJUNTAMENT DE SITGES

David Urgell — Gin Nut 

COVER PHOTOS CREDITS AND LICENCING

Malala Yousafzai — Southbank Centre. © by Flikr

Tenzin Gyatso-14th Dalai Lama — by 

Christopher Michel. © by Flikr

HARVEY MILK — Harvey Milk Archives-Scott Smith 

Collection, Hormel Gay & Lesbian Center, San Francisco 

Public Library. © Creative Commons by FLICKR

FRIDA KAHLO — Frida Kahlo, by Guillermo Kahlo. 

Wikimedia Commons

ELEANOR ROOSEVELT (page 18)  — Photo: Library 

Congress. Public domaine. 
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ONE-TO-ONE MEETINGS

The 1-2-1 is a meeting service arranged by 
MEDIMED staff takes place throughout 
the 3 days of the market and is available to 
all participants. You don’t want to miss the 
opportunity to take part in the 1-2-1 service. Our 
staff will facilitate a series of meetings matching 
producers with appropriate participating buyers 
and distributors. Due to demand, times and 
availability may be limited. Pre-registration for 
1-2-1 meetings is mandatory at the Front Desk. 
On site registrations will not be available if all 
meeting times have been fully booked with 
advance applications.

MEDIMED EXPERTS

SATURDAY 10 - 10:00 AM - 7:00 PM

MEDIMED is pleased to count on the professional 
experience of reputed documentary professionals 
who will be available for a restricted number of 
1-2-1, 20 minute consultations. Meetings are to 
be held at the Speedy Pitch Room and should 
be booked at the Front Desk in advance. Our 
experts, Marijke Rawie, Flora Gregory, Iikka 
Vehkalahti and Wim Van Rompaey, will provide 
professional opinions on your project and an 
overview on the market possibilities. 

CHANNEL UPDATES

Is a series of conferences offered by invited 
broadcasters that share their editorial lines and 
the content of their slots. It is organized with the 
aim to be interactive with enough time for Q&A.

FRIDAY, OCTOBER 9 - 7:30 PM
FUTURA 
By Lucía Araujo, General Director

SATURDAY, OCTOBER 10 – 7:00 PM
FRANCE 3 CORSE VIA STELLA
By Paule Herades, Commissioning Editor

SUNDAY, OCTOBER 11 - 11:00 AM
SEÑAL COLOMBIA
By María Osorio, Acquisitions Executive

FOCUS ON MOROCCAN DOCS

SATURDAY, OCTOBER 10 – 7:30 PM

The Moroccan documentary is contantly 
evolving and is achieving notoriety in the 
world with films made by a new generation of 
filmmakers that open the window of a diverse 
society. The FIDADOC annual international 
documentary festival, takes place every 
spring since 7 years, has generated dialogue 
and cooperation between Moroccan creators 
and producers, television network managers 
and filmmakers from around the world. 2M 
contribution to the development of the 
Moroccan documentary has been crucial to put 
the Moroccan productions on the world map 
with numerous international collaborations and 
an open minded and openhearted approach to 
sharing knowledge and resources. 

We invite you to attend the panel dedicated 
to the Moroccan Documentary Industry that will 
be hosted by Reda Benjelloun, commissioning 
editor of 2M and other relevant members of the 
industry to discuss the conditions for making 
docs in their homeland. The informative session 
will be in French and English and there will be no 
translation service provided.

MEDIMED CROSSTRAINING

Aware of the rise that crossmedia contents 
are having in the international community, 
MEDIMED decided to create MEDIMED 
CROSSTRAINING. A two-day stage, where a 
select group of mentors (composed by experts 
and international broadcasters) will coach the 
best 6 Spanish webdoc projects selected for 
their excellence. They have the opportunity to 
work their projects hand in hand with experts, 
financiers and broadcasters in a relaxing and 
intimate environment. 

This gathering is held to strengthen the 
community of professionals of the interactive 
documentary among all the participants, with 
debates, roundtables and case studies.

announcementsannouncements
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FLORA GREGORY
With a career of over thirty 
years in the broadcast and 
the independent sectors, 
areas of expertise are channel 
launches, curating programmes/

scheduling, editorial and strategic leadership, 
team management, documentary production, 
commissioning, international co-production, 
acquisition, pitching, editorial standards, and creative 
brainstorming. Always on a mission to uncover and 
mentor new talent and bring stories made by local 
filmmakers around the world to an international 
audience. Juror on numerous awards and pitching 
selection panels, and visiting speaker at various 
universities. Director of the Edinburgh International 
Television Festival (1990-92), the first chair of 
the Production Managers’ Association (1991), 
Programming Manager of Discovery Europe’s The 
Learning Channel during launch years (1992/3). 
Conceived and ran Unreported World, Channel 4’s 
long running foreign affairs strand (2000-2005). 
Founding Commissioning Editor, Witness, AJE’s 
Flagship documentary strand (2005-2014).

bios

MARIJKE RAWIE
Marijke Rawie (ExpertsDocs)
specializes in documentary 
(pitching) training & consultancy 
for international documentary 
coproduction. She has 

an extensive knowledge of the international 
documentary market, the financing possibilities and 
the co-production possibilities. ExpertDocs helps 
filmmakers, documentary companies and pitching 
forums to understand the international documentary 
coproduction world and advises them on the 
development and the possible financing of their 
documentary projects for the international market. 
ExpertDocs have worked for various documentary 
festivals and pitching forums as head tutor, script 
doctor, pitching coach, moderator, like IDFA, 
HotDocs, Sunny Side of the Doc, Ex Oriente, EBU, 
Istanbul Documentary Filmmakers Association, EDN, 
Documentary Campus Master School (Munich), 
Italian Doc Screenings, Artistoteles Documentary 
Training, DragonForum, CoPro, MiradasDoc.

JAN ROFEKAMP
Jan Rofekamp was born in 
Zurich, Switzerland and grew 
up in The Netherlands. Jan 
graduated at the Dutch Film 
Academy in Amsterdam, where 

he studied film production from 1968 to 1972. In 
The Netherlands, he was active in theatrical and 
non-theatrical/educational film distribution from 
1972 to 1982. He then moved to Montreal, Canada, 
where he founded Films Transit International, one 
of the longest running, renowned and respected 
international sales agencies of quality documentaries 
with offices in Montréal and New York City. Its 
objective is to bring quality documentaries to 
different markets, such as cinema, dvd, on-line and 
broadcast. Their documentaries are primarily, single, 
auteur-driven works that deal with contemporary 
issues and have an immediate relevance.

LALA GOMÀ
Multiawarded director, since 
1985 and for more than 20 
years, she has worked for TVC, 
where she has conducted 
cultural, youth and educational 

programs, reports and documentaries. In 2006 she 
received the National Prize of Culture, the highest 
artistic recognition in Catalonia. Among other awards 
received, some of the most importants are the 
Silver FIPA Award 1997 at the International Festival 
of Audiovisual Productions of Biarritz, for the 
documentary “Granados and Delgado, a legal crime”; 
prestigious Espais of Catalan Art Critics Association 
for “Palo Alto”, and Guild of Editors Atlàntida Prize 
for “Carlos Barral. in Memoriam”. Her latest work is 
the documentary “The Strambotic Birth of Venus”.

SELECTION COMMITTEE MEMBERS

pitching moderator

anti pitch moderator

JOHN MARSHALL
John Marshall is a consultant, 
analyst and adviser in the field of 
int’l media financing, production 
and distribution. He has given 
workshops in many parts of the 

world. He is managing director of Docos Limited, a 
leading commercial consultancy for the international 
television and audio-visual industries. Current clients 
include broadcasters, film archives, production 
companies, NGOs and training agencies world-wide. 
Marshall has been Secretary General of the European 
Union’s documentary agency, which was part of 
the MEDIA 1 Programme. Following this he became 
Director of Documentary development for MEDEA, 
during the course of which he worked intensively in 
assisting Mediterranean producers. He helped create 
the pitching formula for The Amsterdam FORUM 
and both moderates and instructs at the annual 
MEDIMED pitching forum in Sitges.

ANTI PITCH EXPERTS

MANUELA BUONO
Manuela Buono was born and 
still live in Trieste (Italy). She 
has been involved in film and 
TV production, and festivals 
organization for more than ten 

years before launching Slingshot Films. Mega Plus 
2010 (Media Business School Master in European 
Audiovisual Management) graduated, she received 
a Nipkow fellowship in 2011 and was selected 
for Berlinale Talent – Distribution Studio, in 2014. 
Currently she is responsible for sales and acquisitions 
at Slingshot Films. She is also member of the 
selection committee of Festival dei Popoli, Firenze, 
and head of Doc at Work, industry days at Festival 
dei Popoli and is consultant for several international 
film markets. Slingshot Films is a sales agency based 

RUTH DISKIN
Ruth Diskin is the managing 
director of Ruth Diskin Films 
Ltd., a Jerusalem- based 
International marketing & 
distribution company. She is a 

native of Israel with a BA in International Relations 
and English Literature from the Hebrew University 
and MA in Public Policy (with honors) from the 
Open University of Israel. Since 2001, she has 
managed Ruth Diskin Films Ltd., focusing mainly 
on marketing and distribution of documentaries 
to various international film festivals, film events, 
TV networks and the educational market. In 
addition, Ruth Diskin serves as the International 
Marketing Consultant to various film institutes in 
Israel including the Jerusalem Film Fund, as well as 
has served as a juror at several international film 
festivals, among them: Visions des Reel, Munich 
Doc, Leipzig Doc, and Montpellier Mediterranean 
Film Festival. Importantly, Ruth Diskin Films Ltd.is a 
supporter of the Israeli Co-Production Forum and 
also grants the Best Documentary Award at the 
DocAviv International Documentary Film Festival – 
two major Israeli industry events.

in Trieste, and specialized in creative documentaries 
and arthouse fiction films. Our input include: project 
development, financing strategies, traditional and 
digital distribution, rights negotiation, promotion 
marketing and exploitation, project packaging.

ANJA DZIERSK
Anja Dziersk started her career 
as a TV journalist and was a 
film critic for German TV in 
Hamburg for several years, 
before joining TV-broadcaster 

SAT.1 in Berlin in the department for acquisitions of 
TV Films and Series. In 2002, she and her partner 
Stefan Kloos founded the production company Kloos 
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& Co. Medien which produces documentaries for 
international TV and cinema. Together with Kloos, 
she also directed and edited the documentary 
“Dance With Me” about the history of film musicals 
for a theme evening on ARTE. In 2008, Kloos and 
Dziersk had found the world sales company Rise and 
Shine, where Anja is amongst others responsible for 
festivals/sales of the film catalogue.

MONTSE PORTABELLA
She has an experience over 25 
years, in the audio-visual world, 
as a producer and distribution. 
Specializing in purchase and 
distribution of documentaries for 

television rights. Consultant of executive production, 
on development and financing documentary 
projects. Currently she works as an independent 
consultant and executive producer of several 
projects: “In Loco Parentis” Irish co-production and 
TVE (Grismedio) /. “Latitud 80 º Whales, Dolphins 
and Butterflies (Goroka TV) and Sales Agent at 
Orreaga Filmak and Nasa Producciones. As well 
on development and looking funds for DENTRO 
documentary film, directed by Isabel de Ocampo. 
Previously she worked in Motion Pictures in charge 
of Documentary Dep. Creating a Library with more 
than 500 hours, also representing Spanish producers 
abroad. (International Sales). As a producer, she 
co-produced with TVC “L’underground, the rainbow 
town”, “The enigma Chez, nobody is death” with 
La Zafoña Producciones and TVC. “When I was 30 
Died Was Franco years” with France 5 and TVE. As 
a distributor takes part in the major markets and 
festivals, as a commissioning editor and international 
sales of the documentary programs it represents.

WIM VAN ROMPAEY
Born in 1953, he got a Master’s 
degree in Modern History at the 
Free University of Brussels in 
1975. As for 1981, he has been 
a producer for Lichtpunt, an 

IIKKA VEHKALAHTI
Iikka was a Commissioning 
Editor for the Finnish 
Broadcasting Company, YLE 
Documentaries, Finland since 
1998 until March 2015. He was 

Executive Producer for Steps For The Future and 
one of the Series Producers for Why Democracy. He 
is a board member of Steps and Steps India He was 
2011-2012 a visiting professor in Tampere University 
and has lived periods of times in India, South Africa, 
Denmark and Egypt. In YLE he commissioned several 
internationally awarded documentaries like “3 Rooms 
of Melancholy”, “Decent Factory”, “Gone To The 
Wind” and “Recepies for Disaster”, “In the Shadow 
of Holy Book”, “The Steam of Life” and “Punk 
Synchrome”. He has be also involved or supported 
numerous international well known documentaries 
like “Act of Killing”, “Armadillo”, “Planet of Snails”, 
“Secrets of Tribe”, “Viva Les Antipodes”, “Five 
Broken Cameras” and “Happiness”. He has been 
Executive Producer in several productions in Asia, 
Middle-East and Africa. Among them are “Lakshmi 
and Me” by Nishta Jain, “Gurkha – The Selection” by 
Kesang Tseten, “Wana Wina” by Dumisani Pakhlati 
and “Voices of El Alto” by Benjamin Oroza. His own 
films inculde “Past is Present”, “Amal, Inam, Naila”, 
“Man from the Shadow”, “Our Common Future?” 
and “Tehri – Two Journeys”. Among the publications 
there is a one book about documentary filmmaking 
“Steps By Steps”, written together with Don Edkins.

independent broadcaster that has a two weekly TV-
programme on the second channel of the Flemish 
public broadcast (VRT). Lichtpunt is subsidised by 
the Flemish government and has the mission to 
bring documentaries, interviews and feature films 
from a humanist point of view. Therefore Lichtpunt 
broadcasts human/social-interest programmes. 
Lichtpunt produces a part of its programmes by its 
own Staff, but also buys and co-produces on the 
international market.
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 6:30pm — 8:20pm
SPEEDY PITCH

Sert Room

  7:00pm — 7:30pm
Channel update: 

France 3 
Corse Via Stella 

by Paule Herades
Arcos Room

  7:30pm — 8:20pm
Presentation: 
Co-producing 
with Morocco 

by Reda Benjelloun & 
Hicham Falah

Arcos Room

  8:30pm
IX Ahmed Attia Award 

Announcement &
Gin&tonic sponsored 

by Gin Nut & Fever Tree 
Hotel Antemare

  9:30pm
Dinner party HAPPYMED!

Hotel Antemare

Sunday 11

10:00am — 2:00pm
Private Meetings 1-2-1

Sert Room / Lobby

10:00am — 5:00pm
Buyer’s Screenings

Mestral Room

  11:00am — 12:00am
Channel update: 
Señal Colombia 

by María Osorio
Sert Room

  
 12:00pm — 2:00pm

MDMD CrossTraining Pitch
Sert Room

 

  4:00pm  
Welcome address

Arcos Room

  4:15pm — 7:00pm
PITCHING SESSION 1

Arcos Room
5:45am - 6:00pm ILLY coffee break

  
  7:00pm — 8:20pm
SPEEDY PITCH

Sert Room

  7:30pm — 8:15pm
Channel update: Canal 
Futura by Lucía Araujo

Arcos Room

  8:30pm — 9:30pm 
Freixenet Cocktail Party

Hotel Antemare

Saturday 10

  9:00am — 12:00am
On site late registrations

Frontdesk Hotel Calipolis

9:00am — 1:30pm
Private Meetings 1-2-1

Sert Room

10:00am — 1:30pm
PITCHING SESSION 2

Arcos Room
11:30am - 12:00pm ILLY coffee break

10:00am — 7:00pm
Buyer’s Screenings

Mestral Room

  1:30pm — 3:30pm
LUNCH

  3:30pm — 6:30pm
PITCHING SESSION 3

Arcos Room
4:45am - 5:00pm ILLY coffee break

  
  3:30pm — 5:30pm

Private Meetings 1-2-1
Sert & Infinity Room

  

THURSDAY 8

5:00pm
On site registrations
Frontdesk Hotel Calipolis 

5:30pm
Private Meetings 1-2-1

Sert Room

8:30pm
Welcome Reception

Hotel Antemare

Friday 9

9:00am — 6:00pm
On site registrations
Frontdesk Hotel Calipolis

9:15am — 2:30pm
SPEEDY PITCH

Sert Room

  9:15am — 2:30pm
Private Meetings 1-2-1
Distributors & Buyers

Sert Room

  9:30am — 2:30pm
ANTI PITCH

Infinity Room

10:00am — 7:00pm
Buyer’s Screenings

Mestral Room

11:00am — 12:30pm
WORKSHOP Group 1
“Pitching Perfect” 
by John Marshall

Arcos Room
Pitching producers ONLY

12:30am — 2:00pm
WORKSHOP Group 2
“Pitching Perfect” 
by John Marshall

Arcos Room
Pitching producers ONLY

SCHEDULE
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benvinguts / welcome

Welcome to MEDIMED’15, the annual meeting place for documentary makers 
who are attentive to the trends set by European and Southern Mediterranean 
documentary films and projects. Our 3-day flagship event has been enhanced 
this year, and the Pitching Forum will once again raise thousands of euros in 
international co-financing for independent producers and their market partners. 

We have selected 500+ films available for private viewing at the Vidéothèque including a special focus on 
the newest Moroccan documentary production. We are happy to continue with the programs: ANTI-PITCH 
and the MEDIMED CROSS TRAINING, both dedicated to guide filmmakers in their quest for financing TV 
and digital content. You are all invited to attend the channel’s updates: Canal Futura, France 3 Corse Via 
Stella and Canal Señal Colombia and a special panel dedicated to the Moroccan documentary hosted by 
Reda Benjelloun, commissioning editor at 2M. My sincere gratitude to the institutional and private sponsors 
for making it all possible, and my personal thanks to the members of the project’s selection committee for 
involving themselves to a stimulating and always difficult task with excellent criteria and competence. Many 
thanks to the best MEDIMED core team who made the preparations with enthusiasm and care. Our staff 
is happy to provide you with a host of delegate services. They will patiently help make the three days run 
smoothly for all. Our main interest is that you have a productive time and enjoy the MEDIMED experience!!

Sergi Doladé

Director of MEDIMED 

In the year 2000, APIMED, the International Association of Mediterranean 
Independent Producers, with the support of the MEDIA programme, the ICEC, 
the ICAA and the IEMED, successfully proposed the creation of a documentary 
market focused on Euro-Mediterranean productions, a must attend event which 
today takes place in Sitges overlooking the Mediterranean sea. MEDIMED 

responds to the need expressed by television networks, to set up specific markets that can create better 
conditions for establishing regular contacts, viewing programmes, doing business and sharing projects with 
independent producers. In recent years, documentary production has increased substantially, driven by 
growing demand for content. Set up to provide support for the broadcasting and distribution of European and 
Southern Mediterranean documentaries, MEDIMED has become a key marketplace for the promotion and 
sales of such content. Despite globalisation, vast marketing strategies and enormous business concentration; 
we are going beyond simplistic market dynamics and firmly belive that artistry and creative freedom still exist. 
And they will continue to exist, as long as independent producers can survive. More than any other continent, 
Europe has both the duty and the privilege to protect the culture of its nations and its peoples. Our model 
fosters diversity whilst enhancing quality and encouraging authorial creativity. It is a model that can well be 
extended to neighbouring countries, as partial compensation for imperialism, both ancient and not so ancient.

Many thanks to everyone who has helped to make MEDIMED possible: a documentary forum that 
strongly defends creative freedom, professional exchange, universal friendship and understanding.

Isona Passola

President of APIMED



16
15

17
15

MEDIMED started in 2000 as a meeting point for the documentary industry. At 
that time this sector was quickly emerging under a superlative “Catalan docs” 
movement and thanks to MEDIMED, among other initiatives, became soon a 
growing field and a perfect example of Catalonia’s ongoing strategy for the 
internationalization of its culture.

The participation of the Catalan Institute for the Culture Companies (ICEC) along the years in MEDIMED 
proves that the results have exceed expectations in terms of talent and business raised as it brings foreign 
and local project presentations by companies and independent professionals from all over the world, boosting 
this sector’s international exchange. I invite you to actively participate of every activity proposed in this new 
edition of MEDIMED. Catalonia and its documentary professionals are able to attract a variety of talents and 
investments and nowadays in constant evolution regarding formats, platforms, technologies and audience 
engagement. Moreover, Sitges becomes every year the time and place for this Mediterranean dialogue 
through “the docs experience” facilitating debates on major industry trends and giving Catalan companies an 
opportunity to participate in the international markets.

We want to learn, understand, share, exchange and contribute. MEDIMED is a good example, and we will 
keep up in the future.

Jordi Sellas

General Manager for Creation and Cultural Industries 

Good ideas and original projects need the right soil to grow and prosper: the 
talent and enthusiasm of their originators; the counselling of experts who 
provide input to make a good idea better; the confidence of the producers 
who can provide the funding to turn into tangible products, the complicity of 
those who, convinced of the project’s potential, use all the chnnels available 

to broadcast it to the world and a proper markett to put its value in place. The documentary industry is a 
perfect example of the confluence of all these human factors, which find a natural meeting point, during the 
last fifteen years in Sitges at MEDIMED.

The documentary industry has undergone a major transformation in recent years and concepts such as 
cross-media, interactive content, audience engagement, day and date, crowdfunding, etc. have to be taken 
into consideration during the development process. Each project must be pitched perfectly to awaken the 
interest of the new and suitable operators who are constantly looking for the best documentary stories. 

With the global digital market in the horizon, MEDIMED is right there on the spot, and again supported 
by Creative Europe MEDIA, to offer that privileged space for creativity, dialogue and culture and above all, 
business, for all those needed Euro-Mediterranean documentaries.

Welcome and please take advantage one more time of this great opportunity that MEDIMED offers you.

Àlex navarro

Coordinator, Creative Europe Desk – MEDIA Catalunya

We like documentaries!
During 2015, three of CCMA stations -TV3, 33 and Esports3- have broad-

casted hundreds of documentaries. Sixty seven of these programs have been 
produced in Catalonia, as in-house productions, as independent productions 
or as co-productions. All the rest were quality documentaries from around the 

world. Current affairs documentaries, nature, history, environment, travel, social issues, anthropology...
Most of the generalists channels believe that the documentary is not commercial enough, that it is 

boring, or that it does not generate enough audience. We are convinced of the opposite. We have one of the 
few programs dedicated to documentary in prime time, “Sense ficció” of all general public stations in Europe. 
A TV program that has a remarkable success: audience wise and its social impact. Let’s remind that among 
our assignments as a public television is to enhance the Catalan audiovisual industry, with co-production 
agreements both in the realm of fiction, including animation and documentary.

Documentaries give us a very effective tool to counter the trivialisation of information, superficiality and 
free emotionality. Documentaries can inspire social change because they have the capacity to transform 
consciousness, to recover the historical memory, to improve education, to raise awareness about inequality 
and social justice. And also to connect emotionally with the audience with human stories that allow their 
identification with universal values and that foster empathy. Documentaries already represent a significant 
contribution to the visual culture of this century.

MEDIMED is a good opportunity to consolidate this industry, to promote co-production and distribution. 
That is organized in Catalonia is very good news and we are delighted to continue participating in it and 
contributing to its ongoing promotion.

Miquel Garcia

Head of Documentaries and New Formats, Televisió de Catalunya

Sitges has the pleasure to be the venue chosen to celebrate a new edition 
of MEDIMED: a meeting point of audiovisual professionals right by the 
Mediterranean, a sea of blue waters that gives us light and a special climate.

This is the backdrop that you will find in this 16th edition that again brings 
to our town documentary projects looking for their audience, a higher projection 

or the sufficient funding so they can be a reality. And the latter is one of the most important aspects of 
MEDIMED because when everything seems to be pointing to economic recovery, there are still many 
professionals who find barriers when trying to fulfil their goals. During the next few days you will have a 
unique opportunity to promote projects that reveal realities that are geographically close to all of us.

In Sitges we like MEDIMED because as our history proves we like cinema and the audiovisual sector. 
For us it’s an honour to show more than 500 titles and hundreds of professionals, which add to the fidelity 
you have proven every year choosing Sitges as the centre of the market. Beyond business, MEDIMED is 
an opportunity for European and Mediterranean professionals who can meet, exchange experiences and 
promote synergies that may arise and open new paths of future collaboration.

I hope that when the fervent activity of MEDIMED offers you a break, you take advantage to enjoy the 
town that welcomes you, its streets and, above all, its people. I’m sure that we will make you feel at home 
and you will discover new spots of Sitges, lose yourself in the fantastic sunsets in autumn and taste typical 
dishes of our cuisine.

Finally, I would like to wish the same as every year. I hope MEDIMED continues in Sitges in its future 
editions and that the market helps to many of the documentaries selected, the beginning of a long and 
steady path to their international projection. Once again, welcome to Sitges, welcome to your home.

Miquel Forns

Mayor of Sitges
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Syria, Iraq, Ukraine: War makes the front page. But who takes the 
images and who writes the stories? For safety reasons and to save 
money, news agencies hesitate to send staff  reporters into confl ict 
zones, leaving the dangerous business of war reporting to local 
stringers that operate without proper training or insurance. Often 
they are even associated with warring parties.

GerMANY

German & English | 52’ | HD | Stereo | Current aff airs, investigative 

journalism

BUdGet

Confi rmed Financing (42,26%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  120,000 €

Financing Sought (57.74%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  45,000 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 283,965 €

FINANcING soUrces

ZDF / ARTE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70,000 €

Java Films (distributor) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

Creative Europe MEDIA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

lookING For

45.000 € to complete post-

production of this fi lm already shot 

at 90%.

creW

Producer — Tristan Chytroschek

Director & Script — Hilke 

Schellmann

CE — Susanne Mertens

trAck record oF prodUcer

2014: “Gambling on Extinction”. 

Prize of the Festival Committee at 

Ekotopfi lm Bratislava. Nominated 

for German Nature Film Prize at 

Darßer Naturfi lmfestival. Presented 

at MEDIMED’15. 

2014: “Mapping the Future – The 

Power of Algorithms”. Pitched 

Project at MEDIMED’14.

Trayler: vimeo.com/136868590

PW: aobuero

pItcHer

Tristan Chytroschek — Producer

prodUctIoN coMpANY

A & o BUero FIlMprodUktIoN

An der Alster 18 — 20099 Hamburg (Germany) — 

Tel. +49 4028006881 — alexandra@a-o-buero.de — www.a-o-buero.de

pitching forum

The images are impossible to forget: A lean man with a shaved 
head kneels in the desert. Next to him stands a man with a hood 
over his face wielding a knife. We can only see his eyes. “Jihadi 
John” is talking with a British accent while his hand rests on 
the shoulder of his victim – the journalist James Foley. Later in 
the video we see Foley twitching and sweating as his captor 
approaches him from behind and grabs his chin. Cut. Next we 
see Foley’s dead body lying in the sand. The man with the British 
accent has decapitated the American freelance journalist.

Foley’s murder by the Islamic State in 2014 was a watershed 
moment. Not only because of the brutality of the killing but 
because of its message: Suddenly journalists covering confl icts 
were being captured and killed precisely because they are 
journalists.

“War Reporters: Targeting Truth” shows that there has never 
been a deadlier time for journalists covering confl icts than today. 
Of course war reporting has always been a dangerous business but 
now journalists on the frontline face a new quality of danger. We 
will follow them on their assignments and show our viewers the 
threats they are faced with fi rst hand. But we will also look behind 
the scenes and explain the mechanisms of the modern news 
market – and why it has become such a deadly system.

Until about 20 years ago, journalists were seen as important 
assets for all warring factions because in pre-internet times the 
only way to get a group’s message out to the world was through 
news organizations and wire services who eff ectively controlled 
how information was disseminated. That’s why rebel groups had an 
interest in reporters getting safe passage through their territories. 
But today, technological changes have made it easy for everyone 
to speak to everyone else and there is no need for rebel groups to 
rely on reporters to bring their message to the world. Internet and 
smartphones have dramatically reduced the power of traditional 
media outlets as the only gatekeepers to information.

That’s why the video of James Foley’s decapitation changed 
everything: It symbolises how propaganda and information are 
disseminated in the 21st century. “War Reporters: Targeting Truth” 
shows how organisations like the Islamic State or Boko Haram 
don’t need objective journalists anymore to bring their message 
to the world – today they feed their slickly produced propaganda 
material right into YouTube and Facebook. The cruel images attract 
millions of viewers who are left to themselves to put them into 
context. In this gruesome battle for eyeballs, traditional news media 
often lose out.

A fi lm about the new 
world of war reporting 
where editorial standards 
are an unaff ordable 
luxury and human lives 
are worth less than 
photographs.MerceNArIes oF tHe FoUrtH estAte

With the support of:
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Shıngal, where are you?

“Shingal, where are you?” is a documentary about the quest of 
a family of Yezidi refugees to find and buy back their kidnapped 
daughter from ISIS who trades her as a sex slave. Their daughter 
communicates with them through a hidden mobile phone, 
describing her living horror in captivity.

belgium 

Kurdish | 90’ & 52’ | DV CAM | Stereo | Human interest, society

Budget

Confirmed Financing: (26,61%) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37,858 €

Financing Sought: (73,39%) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 104,437 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 142,295 €

Financing Sources

Cineart Styria . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,000 €

Ar productıons . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27,858 €

Looking for

Co-producers, film funds.

Crew

Producers, Directors, Script & 

Photography — Angelos Rallis & 

Hans Ulrich Gössl

Track record of producers

2014: “A Place for Everyone”. 

Awards: “Best Newcomer” at 

IFOAR International Documentary 

Award 2014 (Tokyo), Gold Award 

at Independent Film Awards Los 

Angeles 2015, Grand Prix and Prix 

Scientifique at the Festival de 

Cinéma de Mémoire Commune 

2015 (Nador, Marocco), Specıal 

Award at Gdansk Documentary Fılm 

Festıval 2015.

Trayler: vimeo.com/128716949

PW: arproductions2015

Pitcher

Eleni Chandrinou — Pitcher

Production Company

AR Productıons

Place Maurıce van Meenen 24 — 1060 Brussels (Belgium)

Tel. +32 498593553 — hu.goessl@gmx.at — www.angelosrallis.com

pitching forum

“Shingal, where are you?” is a feature documentary about the 
quest of a family of Yezidi refugees to find and buy back their 
kidnapped daughter from IS who trades her as a sex slave between 
Raqqa, Tal Afar and Mosul in Iraq and Syrıa.

The family escaped IS attacks on their homeland in Shingal 
(Northern Iraq) in August 2014, finding temporary shelter at the 
crossroads of Turkey, Iraq and Syria. On the Turkısh sıde of the 
foot of the Jordi Mountains where conflicting civilizations have 
coexisted for decades, they struggle to survive and reunite with 
their kidnapped daughter together with some 700 Yezidi refugees 
in the abandoned buildings of a large coalmine.

Their daughter rarely communicates with them. But through 
the use of a hidden mobile phone she cries for help, describing her 
living horror in captivity. A glimpse of hope arises with the return of 
another kidnapped girl who managed to escape. She brings news 
of her fellow captives – many of whom have sadly committed 
suicide in their despair. The famıly mobılses ıts last resources to get 
ın touch wıth mıddlesmen ın Kurdıstan through whıch they start a 
nervıous negotıatıon process across several weeks and months to 
buy theır daughter back.

Simultaneously, hundreds among the Yezıdı refugees ın the 
coalmıne are preparıng the contınuatıon of theır escape by movıng 
to the Turkısh-Bulgarıan border where they hope to enter the EU 
wıth the help of ıllegal smugglers. The famıly portrayed ın thıs fılm 
ıs torn between followıng them towards Bulgarıa for a better future 
ın Europe or stayıng behınd at the Iraqı-Turkısh border contınuıng 
theır attemps to free theır kıdnapped daughter.
Background and approach

“Shingal, where are you?” is set in the context of the massacres 
and kidnappings by IS militias against the Yezidi religious minority 
in Northern Iraq. Estimates speak of more than 5.000 women and 
children in captivity. With the aim of enabling a deeper and more 
intimate insight into this persecuted minority culture of victimism 
the film enters the psychology of a traumatized Yezidi family that 
has lost everything except for their lives.

Following their story in an observational style, the camera 
becomes invisible, getting close to its protagonists and their 
emotions. It follows every conversation, staying in the middle of 
unfolding events as if it was a silent member of the community. It 
leaves the camp only twice and follows famıly members back to 
Iraq as they set out to free their kidnapped daughter.

pitching forum

With “Singhal, where 
are you?” we want to 
showcase a personal and 
intimate family portrait 
in the context of the 
IS massacres that has 
not only destroyed tens 
thousands of lives but 
also put the loss of an 
entire religion and culture 
at stake.
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sUrVIVING MIrÓ
Sobreviviendo a Miró

Bearing the burden of one of the great geniuses of 20th century 
painting is not always easy; it can engulf you. This thought, 
expressed by Miró’s grandson and administrator of his legacy, Joan 
Punyet Miró. He will guide us into discovering the least known 
aspects of this artist.

spAIN & FrANce

Spanish, Catalan & French | 90’ & 52’ | DV CAM | Stereo | Arts, culture

BUdGet

Confi rmed Financing: (27.91%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 120,800 €

Financing Sought (72.09%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 311,414 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 432,800 €

FINANcING soUrces

Minimal Films . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35,800 €

La Femme Endormie . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15,000 €

Creative Europe MEDIA. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 30,000 €

Televisió de Catalunya  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 40,000 €

dIstrIBUtIoN AGreeMeNt  — Java Films

lookING For

Funds, broadcasters & pre-sales. 

creW

Producer, Director & Script  — 

Albert Solé

Co-producer — La Femme 

Endormie

trAck record oF prodUcers

2014: “Gabor”. Gaudi Award 2015 

for Best Feature Doc, Siver Biznaga 

for Best Director and Silver Biznaga 

Audience Award at Malaga FF.

2011: “Final Escape”. Silver Biznaga 

for Best Doc at Málaga FF.

2008: “Bucharest, Memory Lost”. 

Goya for Best Documentary 2009, 

Gaudi for Best Doc 2009, Best Doc 

2009 at Cinespaña Festival.

Trayler: vimeo.com/minimalfi lms/

survivingmiro  — PW: survivingmiro

pItcHer

Albert Solé — Producer & Director

prodUctIoN coMpANY

MINIMAl FIlMs

Pl. Urquinaona, 11 — 08010 Barcelona (Spain) — Tel. +34 93 513 41 10 

produccion@minimalfi lms.com — www.minimalfi lms.com

pitching forum

The fi gure and work of Joan Miró loom so large that he not only 
had a decisive infl uence on contemporary iconography and design, 
but also decisively shaped the lives of those around him.

“Miró is a treasure by day, but can be a monster by night.” 
Bearing the burden of one of the great geniuses of 20th century 
painting is not always easy; it can engulf you. This thought, 
expressed by Miró’s grandson and administrator of his legacy, 
Joan Punyet Miró, will also guide us into discovering the least 
known aspects of this artist. The brilliant Miró is well known, his 
constant search for the inner child, the surrealist who anticipated 
abstraction with his explosion of colours. But the truth remains 
that there is also a Miró of tortured fi gures, like the times in which 
he lived, a Miró obsessed with constantly reinventing himself so as 
not to be devoured by the institutionalisation of his art. In short, 
there is also a self-destructive Miró in his attempts not to lose his 
ability to provoke, a disturbing Miró who also ended up dragging 
part of his family with him, marked as it was by tragedy. His 
daughter, her husbands and two of the painter’s four grandchildren 
died prematurely in tragic circumstances.

The doc will be structured around three narrative threads:
1. The search for origins: Joan Punyet Miró is the heir and 

administrator of Miró’s legacy, given that his two elder brothers 
died in tragic circumstances. Joan claims that art’s discourse is 
becoming boring and so he is prepared to dress up when giving 
conference presentations about his grandfather throughout the 
world. He is basically attempting to seek out and maintain his 
grandfather’s transgressive, creative spirit truly alive. Joan Punyet 
Miró will be the narrative thread in our investigation into Miró’s 
infl uence. We will see him discover the world’s hidden places 
where Miró’s work is present. We will also understand what it 
means for a family to carry the weight of such a famous surname, 
both for the good but also sometimes for the diffi  culties it implies. 

2.2. Miró in the world: We will search out places and settings 
beyond that of classic artistic circuits, where the painter’s infl uence 
has been decisive. It may be a small village in Japan or a school in 
Chile’s Patagonia region. Miró is indeed very present outside of the 
world of museums and collectors.

3. Miró, unknown biography: Some biographical episodes 
from the painter’s life will be recalled by using completely original 
audiovisual material that is being recovered by his family, such as 
footage of Miró and Picasso together in Paris in the 1930s or some 
fi lms of Miró in Japan in the 1960s. This biographical recreation will 
be edited into the main story.

pitching forum

the fi gure and work 
of joan Miró loom so 
large that he not only 
had a decisive infl uence 
on contemporary 
iconography and design, 
but also decisively 
shaped the lives of those 
around him.

With the support of:
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Tahrir Generation
Génération Tahrir

Revolution, where are you? In today’s Egypt, the youth’s 
aspirations for freedom are being caught between Al-Sissi’s iron 
hand and the very necessity to live. “Tahrir Generation” draws 
an intimate portrait of an emerging generation who still wants to 
believe the popular uprising of January 2011 wasn’t vain.

Belgium & france

Arabic | 75’ & 52’ | HD | Stereo | Human rights

Budget

Confirmed Financing: (46.64%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 69,932 €

Financing Sought (53.36%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 80,000 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 149,932 €

Financing Sources

Communauté Wallonie-Bruxelles . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 45,000 €

RTBF . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 20,000 €

Rayuela Productions . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4,932 €

Looking for

Co-production agreements with 

international broadcasters & 

producers, pre-sales.

Crew

Producer — Laurence Buelens

Director & Script — Pauline 

Beugnies

Co-producer — Compagnie 

Surimpressions

CE — Wilbur Leguebe

Track record of producers

2015: “Sacres”, doc by Valérie Gabail 

& Etienne Aussel; supported by 

the Stravinski Foundation and a 

KissKissBankBank crowdfunding.

2015: “Battir”, doc in development 

by Laurence Buelens; supported by 

a development grand awarded by 

the Belgian French speaking fund 

(Communauté Wallonie Bruxelles).

Pitcher

Pauline Beugnies — Director

Production Company

Rayuela Productions

121 Avenue Milcamps — 1030 Brussels (Belgium) — Tel. +32 2 7429925

Laurence@rayuelaprod.com — www.rayuelaprod.com

pitching forum

“Tahrir Generation” tells the story of Eman, Soleyfa, Ammar and 
Kirilos, four young Egyptians in their twenties, who lived the 
uprising of January 2011 and its rebounds, each one in their own 
way.

Since 2011, their lives have been deeply turned upside down. 
They have evolved, been through crises, and had to face decisive 
choices, not necessarily in line with their original ideals.

Under the form of an intimate diary running until January 2016, 
which marks the 5th anniversary of the uprising, they take a look 
at their own past, five years after it all started, and share their 
feelings about their current situation, their perspectives and new 
relationship to authority.

Director’s note

Tahrir Generation is an ensemble film that unveils the uneven path 
of our characters between 2011 and early 2016. They will take 
an active part in the writing of the documentary through their 
intimate diary that will guide the viewers through their chaotic 
path. There is no additional voice over. The years 2014-2015 
constitute the main chronological axis from where flashbacks are 
convoked. A parallel editing will enable us to travel though time 
and between the lives of the characters while keeping the viewers 
thrilled.

Testimonials and direct cinema: The movie is made up of two 
types of sequences. On one hand, we collect the views of our 
characters at key moments of their lives, in meticulously framed 
shots. On the other, we follow them in their daily life, the footage 
gets more rough, faithful to direct cinema’ spirit.

Moreover, Ammar will express himself in his own artistic way, 
as his paintings will be animated in motion design sequences to be 
used as transitions in the narrative.

“Tahrir Generation” 
offers a unique testimony 
– lived from the inside – 
of what is now labelled 
as the Arab Spring. It’s 
also a social documentary 
that addresses revolt 
and relationships with 
authority as themes 
echoing in each and every 
one of us.
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tHe ArAB World ANd tHe spANIsH cIVIl WAr
El món àrab i la Guerra Civil Espanyola

During the Spanish Civil War 80,000 Moroccans were recruited 
by Franco’s army. What few people know, even in Spain, is that 
hundreds of volunteers from the Arab world fought against Franco 
for the Republic. This fi lm tells the story of these members of anti-
Fascist brigades, who came mostly from Algeria.

spAIN

Arabic, Amazig, French, Spanish & Catalan | 52’ | HD CAM | Stereo | 

History, Knowledge

BUdGet

Confi rmed Financing: (3,39%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  10,000 €

Financing Sought: (96,61%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  285,000 €

Total Budget: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 295,000 €

FINANcING soUrces

Creative Europe MEDIA Development . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . 10,000 €

lookING For

Coproduction & pre-sales.

creW

Producer — Joan Úbeda

Directors & Script — 

Marc Almodóvar & Andreu Rosés

trAck record oF prodUcer

2014: “Fast-Track Injustice”. Golden 

Nymph for Best Documentary at 

Montecarlo Film Festival 2015.

2014: “The E-Waste Tragedy”. 

Coprodcution Media 3.14, Yuzu 

Productions, ARTE France, Al 

Jazerra English, TVE, TVC, with the 

support from EU Media Programme. 

Finalist Japan Prize 2014, fi ction 

produced by Mark Lotfy.

pItcHers

Joan Úbeda — Producer

Marc Almodóvar & Andreu Rosés 

— Directors & Script

prodUctIoN coMpANY

MedIA 3.14

Av. Diagonal, 177, planta 12 — 08018 Barcelona (Spain) 

Tel. +34 93 476 15 51 — docs@media314.cat — www.media314.cat

12

pitching forum

On July 1936, a Fascist coup d’état led by general Franco started 
the Spanish Civil War. Franco’s army included 80,000 Moroccan 
conscripts, which became know as “Franco’s Moors”. This well-
know historical fact conceals a little-known truth, an extraordinary 
but forgotten story: hundreds of volunteers from the Arab world 
travelled to Spain to fi ght against Franco during the Spanish Civil 
War. They came from Morocco, Egypt, Palestine, Lebanon, Iraq... 
But most of them came from Algeria, a territoty under French 
control which, in 1936, was strongly marked by the anti-colonial 
struggle, the rise of nationalism and other confl icts deriving from 
the political, social and economic crisis of the thirties.

The outbreak of the Spanish Civil War had a considerable 
eff ect on the Algerian population. It was read in many diff erent 
ways, establishing parallels with the local situation. Some 
positioned themselves visibly in favour of the Fascist side, 
organising demonstrations and events in support of Franco; 
while others, including Spaniards living in Oran, French citizens, 
Arabas and Kabyles – a Berber people from the highland – 
showed solidarity with the Republic to the point that about 500 
combatants enlisted to fi ght Fascism.

A young aviator (Mohamed Belaïdi), a Kabyle anarchist (Sail 
Mohamed), a pied-noir teacher (Lisette Vincent), a Communist 
militant (Rabah Oussidhoum) or a diehard anti-colonialist pied-noir 
(Maurice Laban) are just some of these anti-Fascist volunteers 
who joined columns and brigades or worked in the rearguard.

This fi lm tells the story of a group od idealists who counter 
the image of the “Fascist Moor”. Some of them lost their lives or 
enden up as expatriates in France, but other returned to their own 
country to play a key role in the decolonisation process in Algeria, 
one of the most traumatic of the 20th century.

pitching forum

this fi lm tells the story of 
a group of idealists who 
counter the image of the 
“Fascist Moor”.

With the support of:
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The illegal Film
Der illegale Film

In the internet age a bitter battle over copyright has broken out. 
While artists, scientists, media producers, and collecting societies 
want to preserve it in its present form, internet providers and many 
users consider it simply outdated. “The Illegal Film” does not only 
outline the conflict, but also makes itself and its producers objects 
of the debate. Who owns the images of our world?

Germany

German | 90’ | HD CAM | Dolby | Current affairs, investigative journalism

Budget

Confirmed Financing: (28,96%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  117,526 €

Financing Sought: (71,04 %). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  358,264 €

Total Budget: . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 405,790 €

Financing Sources

Fernsehbuero . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27,526 €

BKM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 80,000 €

LOC Albatross . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,000 €

Looking for

Co-producer & broadcasters.

Crew

Producers — Stefan Pannen & 

Holger Preusse

Director — Claus Wischmann

Script — Claus Wischmann & 

Martin Baer

Track record of producer

2014: “Carnival! – Proud to Be Mad”. 

German Film Arwards Lola 2015 

Shortlist.

2010: “Kinshasa Symphony”. 

Audience Award at Ludwigshafen 

FF; Grimme Award, Best Doc & 

Audience Award 2011 at Bozener 

Filmtage and about 80 festivals 

worldwide.

Trayler: vimeo.com/110259818

PW: illegal2014

Pitcher

Stefan Pannen — Producer

Production Company

Sounding Images GmbH

Prenzlauer Allee 36 G — 10405 Berlin (Germany)

heike.bundschuh@sounding-images.de — www.sounding-images.com

pitching forum

What is “intellectual property” exactly? When is one considered 
an “author”? Who owns which photo? These questions are hotly 
debated. The battle over copyright is being fought with the 
gloves off. It is about power and a lot of money. There are already 
patents on human genes, on plants, on animals. It is about tangible 
economic interests, market power, business models from yesterday 
and ideas for tomorrow. It is about 3-D printers, Google, and GEMA.

“The Illegal Film” goes straight to the heart of this abstract 
matter, in that the film itself becomes the very subject of the 
debate. Who owns the pictures we show? Which ones are you, the 
viewers, even allowed to see?

“The Illegal Film” begins with a WhatsApp message. What 
many of the 700 million users do not know: Facebook/WhatsApp 
secures the rights over the transmitted data in their terms and 
conditions. Who then owns the user rights to the photo we send?

An illegal film – how is this possible? We filmmakers do in any 
case need a good lawyer: Dr. K, no matter where, who, and what we 
are filming, he is always there.

Dr. K.’s role is not at all limited to that of the “expert”. He gets 
involved. He stops us when we try to transgress the boundaries 
too recklessly. He is, despite the complexity of the material, quite 
entertaining and quick-witted. A certain critical distance to his own 
field is unmistakable. Often enough, Dr. K is there, in front of a 
“corpus delicti”, say the Mona Lisa, which he tries to cover with his 
body, in order to avoid another rights problem. Or he is present at 
the “scene of the crime”, the copy shop, GEMA Head Office, with 
the lawyers who he proceeds to engage in a discussion.

For when we speak of “intellectual property” we cannot help 
but also show the disputed objects. The film will, consequently, 
contain numerous excerpts, quotations, samples, and copies. 
How complicated, costly or even impossible it is to purchase the 
respective rights – this is part of the “Illegal Film”.

The protagonists in this battle do naturally also have their say. 
Accompanied by our lawyer, we meet a member of the European 
Parliament who is working on reforming copyright law. We meet 
representatives of the film industry who are fighting pirates and file 
sharers with everything they have got. And we connect with an 
internet rebel: “Kyra”, an activist in the Free Culture Foundation.

In the words of Dr. K: “So, dear viewers, what does your instinct 
tell you? Have you paid to view this? No? You stole the DVD from 
a shop? Copied it somewhere? Downloaded it for free? Do you feel 
guilty? Or you don’t care? Let’s see what we cando for you. Maybe 
I can help you.”

“The Illegal Film” will 
cite – or steal, depending 
on the point of view. 
For what is allowed 
in Germany may be 
forbidden in France. 
There are dozens of 
contradicting copyright 
laws in Europe. We 
want to know how the 
European Union plans to 
resolve this confusion and 
establish a sustainable 
copyright law.
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The last cathedral

Rinaldo Rinaldi is the last painter still working on the set design of 
an Italian opera theatre in Modena. Guided by a real Master, we 
will examine in depth the world of arts and crafts, unexpectedly as 
close to reality as pure art is distant from the common man and will 
have to cope with an arduous question: what a world would it be 
where the man is not able to create with his own hands anymore?

Italy & UNITED KINGDOM

Italian & English | 82’ | HD | Mono | Arts, culture

Budget

Confirmed Financing: (23.75%) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41,000 €

Financing Sought: (76.26%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 131,650 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 172,650 €

Financing Sources

SVT (SV) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5,000 €

Classica HD (SkyArte bouquet) (IT) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3,000 €

TV Slovenjia (SL) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.000 €

Small Boss (IT) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7,000 €

Creative Europe MEDIA development (requested) . . . . . . . . . . . . . . . . . 25,000 €

Looking for

More broadcasters in order to apply 

at MEDIA TV programming and for 

a sales agency. We are also 

looking for a coproducer.

Crew

Producer — Matteo Pecorara 

Co-producer — Freeside Films 

Director — Matteo Ferrarini

Script — Matteo Ferrarini & 

Matteo Pecorara

CE— Emelie Perssoni (SVT)

Track record of producer

2015: “Nar per fer”. Special Award at 

Collecchio FF. Other festivals: Rome 

Independent Film Festival.

2013: “Buracos, the Diamond’s 

Legacy”. Rome IFF and Ischia FF.

2011: “Jali road”. Trento Film Festival.

Trayler: vimeo.com/129341765

PitcherS

Matteo Pecorara — Producer

Matteo Ferrarini — Director

Production Company

Small Boss snc

Via Don Minzoni 10 — 43125 Parma (Italy) 

Tel. +39 3240594744 — smallboss@smallboss.it — www.smallboss.it

pitching forum

Late night. A man is preparing all his brushes and tools. He is 
organizing them in the antique wooden hall with that calm of 
times gone by. Through his slow gestures, the movie and its main 
character lead us in the magic world of arts and crafts. But it’s 
just a fleeting sight, as an image coming from a fairy tale. Learning 
comes first. Rinaldo gets in the classroom on the first day of his 
course and teaches the abc of staging to the students. Those 
same students will realize the set designs for the next play at 
the Bonci Theatre of Cesena, the town of the most peculiar Fine 
Arts academy of the whole country. He speaks about cathedrals, 
housing in a single work all the masteries of different craftsmen, 
each of which was a master in his field.The instinctive comparison 
is also a bit daring: stage designs, result of several different arts, 
couldn’t be considered as our last cathedrals? The laboratories 
where the most magnificent scenes are born, don’t they remind 
us of the Renaissance painting studios? In the movie we will 
show both Rinaldo as a teacher and as a Master, when creating 
his extraordinary works. The audience in this way will learn the 
techniques and will become able to see the genius of a real artist. 
We will follow every single step of the creation of two set designs, 
observing the work of those who make it possible. We will attend 
the classes with the students of the academy, feeling what they 
feel, sharing their lust for knowledge and the will to improve their 
skills. In the meantime we will follow Rinaldo in Madrid, where he 
is working on the staging of a new play at the Teatro Real. He is a 
kind of ambassador of the theatrical stage art in a foreign country, 
being one of the last stage painter in Italy: a country where it 
seems there is no space for education to beauty. Paradoxically, 
only the theatres abroad believe and invest on the added value 
of our historical and cultural heritage. The works are almost done. 
On the day before the premiere, Rinaldo takes the students on 
a trip to visit the last cathedral of the town, to prove concretely 
what he explained during the classes: that they are all tightly tied 
to the masteries who created such a work. What Rinaldo says to 
those young artists is also a warning for the audience: cutting that 
transmission of knowledge would definitely mean losing it forever. 
We finally seat with RInaldo in front of the stages of Cesena and 
Madrid and we can experience his same thrill when seeing dreams 
come to life.

pitching forum

The personal experience 
of Rinaldo Rinaldi 
represents both the 
conservation and 
the renovation in an 
inherently handcrafted 
artistic field, shining a 
light on a figure, which 
both critics and audience 
often neglect.
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THE LAST COMMUNIST

Adventure through the perilous realities of Israel/Palestine on 
the heels of Dov Khenin, the only Jewish Parliament Member in 
the joint Arab party. In the face of an increasingly fascist, racist, 
capitalist government, Dov is a non-stop fighter not only for justice, 
but also for not losing hope.

Israel

Hebrew & Arabic | 56-70’ | Full HD | Stereo | Human rights

Budget

Confirmed Financing (48.29%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 124,400 €

Financing Sought (51.71%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 133,195 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 257,595 €

Financing Sources

Israeli TV-Yes Docu . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 76,555 €

Israeli Film Fund (Unconfirmed) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 47,845 €

Looking for

Broadcasters and pre-sales.

Crew

Producer, Director & Script — 

Barak Heymann

CE — Guy Lavie

Track record of producer

2013: “Do You Believe in Love?”. 

More than 8 different int’l prizes 

including the Silver Horn for the 

Best Director at Krakow IFF.

2011: “Life in Stills”. More than 20 

different int’l prizes including the 

Talent Dove Award at Dok Leipzig.

2010: “I Shot My Love”. More than 

15 different int’l prizes including 

HOTDOCS winner for Best Mid-

Length Documentary.

Trayler: vimeo.com/134647492

PW: dovdov2015

Pitcher

Barak Heymann — Producer, 

Director & Script

Production Company

Heymann Brothers Films

2 Barzilay St — 65113 Tel Aviv (Israel) — Tel. +972 3 5602701 

barak@heymannfilms.com — www.heymannfilms.com

pitching forum

As Israel’s human rights, laws, press, arts, education, social services
and democracy crumble through a barrage of assaults, Dov Khenin 
will not give up. A communist Parliament Member and the only 
Jewish member of the joint Arab party, he might just be the first 
politician you fall in love with.

He travels the country meeting and organizing with struggling
communities, and uses the Parliament as a platform to amplify 

their voices. He works for a meaningful just peace agreement. 
He advocates for socialism and democracy. How does Dov, who 
confronts injustice, oppression, and discrimination every day, stay 
optimistic and even happy? How does he maintain his faith in 
change?

Barak Heymann accompanies Dov on his day to day work to 
find out. We benefit from Barak’s 12 year relationship with Dov. 
Much of the film takes place in the Knesset (Parliament), which 
tends to look like a scene from “One Flew Over the Cuckoo’s 
Nest” with the weird mix of Palestinian nationalists, ultra-Orthodox 
Jews, secular Zionists, and selfabsorbed politicians. We sit in on 
committee meetings that Dov participates in, watch Knesset 
members be escorted out of proceedings by security guards, listen 
to Dov’s conversations in the hallways, and watch the disturbing 
proceedings of the General Assembly.

The rest of the film happens all around Israel and Palestine as 
Dov takes an active part in the struggles of various communities. 
Dov inadvertently becomes our “tour guide” of the merciless depths 
of society and politics, showing us what harrowing things happen 
here, and what, if anything, we can do about it. Dov travels where 
other politicians won’t go and speaks unlike any others. He visits 
workers from a towel factory deep in the desert threatened with 
closure: “I’m here to apologize for the actions of the government...
it will take patience, but in the end you will win.” Dov joins protesters 
against the occupation, racist police violence, and house evictions. 
While other politicians around the world don’t fulfill promises they 
made to people that voted for them, Dov promotes the causes of 
people that didn’t and would never vote for him.

99% of the Israeli population assumes that Dov is an Israel-
hating traitor. They point to the fact that he doesn’t sing the 
Zionist National Anthem. But throughout the film we discover a 
patriot of his own kind. H e says “I really love this country...on the 
other hand there are very dangerous things here...it could be that 
this whole operation will fail...we are racing against time.” He fears 
that without immediate change, big and small, the country won’t 
last much longer.

pitching forum

“When the government 
is against the people, the 
people are against the
government”
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The old woman and the veil
Die alte Frau und der Schleier

Documentary filmmaker Jan Lorenzen wants to link the past to 
the future. He brings a world to the viewer which saw a fight for 
liberation 100 years ago and today still seems to be the same as 
before. Was it a useless fight? Did the time just stop passing?

Germany

Tajik, Russian, Usbek & German | 80’ | HD | Stereo | Human interest, 

antrophology

Budget

Confirmed Financing (58,61%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 189,469 €

Financing Sought (41.39%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 241,775 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 323,244 €

Financing Sources

France 3 National . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 120,000 €

CNC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 52,725 €

Peacock . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16,744 €

Looking for

Broadcaster, finance.

Crew

Producer — Olaf Jacobs 

Co-producer — Hoferichter & 

Jacobs 

Director & Script — 

Jan N. Lorenzen

Track record of producer

2014: “Hitting the German Mark”. 

Dok-Festival 2014, FiSH Filmfestival 

2015.

2011: “Unter Männern – Schwul in 

der DDR”. Premiere Berlinale 2012 

(Panorama).

2010: “Beerland”. Winner of BR-

Telepool Dokuwettbewerb 2009.

Trayler:

https://vimeo.com/user27757932/

review/125121126/f3d959a4fd

Pitcher

Karin Leske — Pitcher

Production Company

Art & Pictures Medienproduktion GmbH

Linienstraße 44 — 10119 Berlin (Germany) — Tel. +49 030 30874560 

artpictures@hoferichterjacobs.de — www.hoferichterjacobs.de

pitching forum

Director Jan Lorenzen starts his quest. The quest of one photo’s 
origin: a woman – maybe 60 years old – gets rid of her veil.She 
tears the veil away from her head. Maybe for he first time in her 
life she shows her face in public and for the very first time she 
sees the world unveiled. The picture was taken in 1924 or 1925 in 
one of the Rebublics in Central Asia influenced by the Islam that 
then belonged to the new Soviet Union. Georgij Zelma, a famous 
soviet war photographer and photographer of revolutionary 
events, catched this moment. What the photo wants to show, is: 
Look, the Great October Socialist Revolution is also a liberation 
movement in favour of surpressed Muslim women. But moreover 
the picture serves as a sign of active participation. It is not the 
revolutionist who throws away the veil from the woman’s face 
against her will.It is no anxious face, that shows itself to the public. 
Quite the contrary: we face a curious, self-confident expression. 
The picture shows an act of self-liberation.

The picture’s journey can be traced back. It leads to the 
Afghan border, to Tajikistan and Uzbekistan, to the grandchildren 
and greatgrandchildren of the woman shown in the picture. 
Today they are all veiled again and find themselves in the midst 
of re-islamization. Some of them are even leaders of the islamist 
movement. Spanning four or five generations, the relation 
between religions and their influence was reversed completely 
more then once. Jan Lorenzen wants to link the past to the future. 
He brings a world to the viewer which saw a fight for liberation 
100 years ago and today still seems to be the same as before. Was 
it a useless fight? Did the time just stop passing?

“The woman with the veil” is a film that deals with essential 
conflicts of today’s world in a very unusual way. There is the 
displacement of religious boundaries, to the difference between 
the Occident and the Orient, and also with the difference of a 
secularized and deeply religious society. But the film also deals 
with a portion of history where communism tried to start a new 
era through propaganda in order to abandon any religion from 
society - but failed trying. In the center of these existing tensions, 
is the woman. The veiled and unveiled women of the Central 
Asian Orient, the woman of the past and of today, the woman of 
Islam confronted with the image of the emancipated woman in 
the Western world. Jan N. Lorenzen makes the woman his subject 
and draws you simultaneously into the region, directly to the 
borders with Afghanistan, which is hardly perceived by Western 
Europe and is hardly noticeable. That makes his film a highly 
topical and political film.

pitching forum

A sensitive movie, that 
does not simly try to 
look beyond the veil 
but rather wants us to 
reexperience the veil’s 
meaning for women in 
the past and in future.
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tHe sNAke cHArMer

“The Snake Charmer” follows Bollywood mega-star Aamir Khan 
on a journey across India, as he uses his charm to convince men to 
change the way they treat women.

Greece & FrANce

English | 47’ & 52’ | HD | Stereo | Human interest, sociology

BUdGet

Confi rmed Financing (53,02%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 149,350 €

Financing Sought (46.98%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 132,350 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 281,700 €

FINANcING soUrces

Creative Europe MEDIA Development . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

Al Jazeera . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 71,000 €

SVT . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6,000 €

YLE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3,000 €

Mega Channel Greece . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4,000 €

CYBC Cyprus . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 350 € 

Forest Troop . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

Anemon . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15,000 €

lookING For

Co-production and pre-sales.

creW

Producers — Rea Apostolides, Yuri 

Averof & Nina Maria Paschalidou

Co-prod. — Les Films du Balibari

Director & Script — 

Nina Maria Paschalidou

CE — Fiona Lawson Baker (Al 

Jazeera), Jenny Westergard (YLE) 

& Emelie Peerson (SVT)

trAck record oF prodUcer

2015: “A Family Aff air”. Awards: FIPA 

d’Or, Hellenic Academy Award for 

Best Doc, MakeDox Moral Award. 

Presented at MEDIMED’15.

2014: “Kismet”. Broadcasters: Al 

Jazeera, ARTE, SVT, among others.

Trayler: vimeo.com/133663235

PW: anemon2004

pItcHer

Rea Apostolides — Producer

Estelle Rodin — Producer

prodUctIoN coMpANIes

Forest troop & ANeMoN

Anemon: 5 Stisihorou St. — Athens 106 74 (Greece)

Tel. +30 210 7211073 — rea@anemon.gr — www.anemon.gr

pitching forum

Aamir Khan is one of the most popular and infl uential Bollywood 
actors in India today.  He became a star of Hindi cinema in the 
1990’s, and his greatest commercial successes are the highest 
grossing Bollywood fi lms of all time. Yet in 2012, Khan’s career 
took a strange turn. Together with a childhood friend, he created 
a TV show called ‘Satyamev Jayate’ (Truth Alone Prevails) which 
exposed India’s most critical social issues – ranging from rape 
to female feticides and dowry killings – and helped to empower 
women across India. TIME’s 2013 tribute to the 100 most 
infl uential people in the world.

“The Snake Charmer” follows Khan on a journey across India, 
as he makes the transition from India’s leading Bollywood star, to 
a TV persona and social activist on a quest to change the way 
Indians perceive and treat women. Until today, Aamir Khan was 
used to portraying macho men on a quest for vengeance and 
belonged to an industry accused of denigrating women.  But 
through television, the 48 year old actor with Peter Pan charm, 
now risks his career by openly confronting the spiraling wave of 
gender-based violence in India, and helping women share their 
inspirational stories of standing up against abuse. In the process, 
he is challenging men to re-examine their attitudes towards 
women.

The fi lm captures the profound eff ects the TV show has on 
Khan, following the actor from the set of ‘Satyamev Jayate’, to 
the creation of his new projects: a TV drama series, based on the 
real life stories of Indian women and ‘Dangal’, his highly anticipated 
Bollywood biopic of a father who encourages his young daughters 
to take up wrestling and make their own choices in life. 

We follow Khan in and out of the glamorous world of 
Bollywood, as he prepares his new role and meets with 
scriptwriters, colleagues and relatives, ranging from his childhood 
friend, Sathyajit Bahtkal, director of his TV shows, to his activist 
wife, Kiran Rao, who infl uences his choices. 

The fi lm also follows Khan as he travels to urban and rural 
India, challenging local governors and caste leaders to change 
their attitudes towards women. Meeting with women who have 
taken part in Khan’s show, we also discover the roots of the 
problems they face, what led them to publicly speak about their 
experience, and how their lives have been aff ected. In parallel, 
we explore the controversy that Khan has created across India, 
listening to critical voices -men’s organizations, fundamentalist 
and religious groups- that are questioning his motives and 
protesting against his work by boycotting his fi lms.

pitching forum

khan’s quest ultimately 
opens a window into 
a county in crisis and 
to the changes it is 
undergoing. can Aamir 
khan be an agent of 
positive change? can he 
exploit his star power to 
lure men into treating 
women as equals in 
India?

With the support of:
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THE STRUGGLE FOR BAGHDAD
La bataille pour Bagdad

Baghdad has become, again, the sole point that keeps the region 
together, and the mirror of a country in agony. Lucas Menget, 
war reporter, offers a sensitive dive into the city that fights to 
remain the last hub of Islam where Shia and Sunnis, Christians and 
Muslims can live together.

France

Arabic & English | 52’ | HD | Dolby | Current affairs, investigative journalism

Budget

Confirmed Financing (80.89%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 286,182 €

Financing Sought (19.11%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67,600 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 353,782 €

Financing Sources

ARTE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 150,000 €

CNC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59,280 €

Public Sénat . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7,000 €

RADIO TV CANADA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4,400 €

Procirep / Angoa – Development Grant . . . . . . . . . . . . . . . . . . . . . . . . . . 6,650 €

Elzévir et Compagnie . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58,852 €

Looking for

Pre-sales: Norway, Sweden, 

Denmark, The Netherlands, Poland, 

Spain, Switzerland, Belgium & Baltic 

countries.

Crew

Producer — Sylvie Brenet 

Director & Script — Lucas Menget

CE — Alex Szalat (ARTE France)

Track record of producer

2014: “Pays Barbare”. Locarno IFF, 

IBAFF (Jury Award), Toronto FF, 

IDFA, Rotterdam IFF. Broadcasters: 

ARTE France – La Lucarne.

2013: “Le khmer rouge et le non-

violent”. Special Mention at the 

Europa Prize 2012 at Berlinale, Clion 

for Best Doc at Waterloo IHFF.

Trayler: vimeo.com/118467897

PW: elzevir1453

Pitcher

Sylvie Brenet — Producer

Production Company

ElzEvir et Compagnie

21 rue Faidherbe — 75011 Paris (France) — Tel. +33 01 55 31 27 39 

sylvie.brenet@elzevirfilms.fr — www.elzevirfilms.fr

pitching forum

“The Struggle for Baghdad” is a documentary born of the meeting 
between a book, photographs, and experiences in Baghdad. 
War correspondent in Iraq for several years, I covered the news 
in Baghdad still having the impression to miss the point. Space, 
time failed me to paint the special atmosphere of this city. “The 
spirit of Baghdad” is a striking blend of light, violence, and human 
stories of resistance and religion. In 2007 and 2008, I wrote every 
day to my relatives a letter to try to tell them a reality that was 
beyond my reports. These letters became a book, published by 
Editions Thierry Marchaisse in 2013. Then a documentary project 
with Sylvie Brenet. This idea became even more precise as I stood 
physically far away the Iraqi news, having chosen to lead a news 
service in Paris.

The rapid advance of the Islamic State has yet issued in 
placing Baghdad, once again, in the news spotlight. Will the city 
fall into the hands of jihadists became enemies of the West? Will 
Sunni population rise suddenly against the Shiite majority? These 
issues have raised a key and few told issue : how the people of 
Baghdad has survived this unprecedented violence? How to live in 
the city that knows the most attacks in the world? Who are these 
of Baghdad, watching their country explode, crack, tear?

I wanted, as I had done for my book, to take the time to show 
Baghdad and its inhabitants. This city was filmed as part of short 
television coverage, always “in a hurry.” So we need to spend time 
and accept losing it to grasp the distinction that made Baghdad, 
the coveted capital of the Middle East. Baghdad is a huge city, 
full of concrete, crushed by heat and violence. By looking at the 
recent photos of Laurent Van der Stockt (see below), I figured 
how to make the light and atmosphere of Baghdad. Laurent, a 
very experienced war photographer, as I, crisscrossed Baghdad. 
He took many photos that were not published, a rare witness of 
the life in Baghdad. I asked Laurent to work with me, not just as 
a journalist but as an author of its own. Our two pair of eyes on 
Baghdad, our detailed knowledge of the city, will allow to make 
a documentary anchored in the Iraqi war, but abiding of of its 
inhabitants’ strength and bursts of peace.

pitching forum

After 11 years of a civil 
war that has never 
stopped, Baghdad is 
once again at the heart 
of regional and global 
geopolitical issues. 
What has become of this 
capital of the Middle 
East, which fights to 
remain the only hub of 
Islam in which Shiites 
and Sunnis can live 
together?
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tHe tUrQUoIse HIll
La colina turquesa

The life of Zulaa, a Mongolian nomad girl, will change forever when 
the biggest copper vein in the world is discovered in the desert 
where she and her family are living according to ancient traditions. 
Award winning director Ricardo Íscar, known for visually impressive 
fi lms like “The Pit” (2013) will juxtapose the story of Zulaa with 
European narratives that deal with copper: an immigrant scrap 
metal scavenger, copper thieves and the abandoned mines of Rio 
Tinto in southwest Spain.

spAIN

Several languages | 52’ & 90’ | HD | Stereo | Human interest, society

BUdGet

Confi rmed Financing (10.13%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 30,200 €

Financing Sought (89.87%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 268,201 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 298,201 €

FINANcING soUrces

Creative Europe MEDIA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

RSI (Switzerland) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5,200 €

lookING For

Co-producers, pre-buys worldwide, 

but especially Germany and France.

creW

Producer — Marieke van den 

Bersselaar 

Director — Ricardo Íscar

trAck record oF prodUcer

2015: “Falciani’s Tax Bomb”. Dokfest 

Munich 2015, DocsBarcelona 2015. 

Presented at MEDIMED’15.

2014: “Parrot at the Milkbar”. Best 

Documentary at Achtung Berlin. 

2013: “Google and the World Brain”. 

Premiere at Sundance 2013 and 

other 50 worldwide festivals. 

Pitched at MEDIMED’10.

Trayler: vimeo.com/80809641

PW: polar_turqu0ise_star

pItcHers

Marieke van den Bersselaar — Prod.

Ricardo Íscar — Director

prodUctIoN coMpANY

polAr stAr FIlMs

C/ Rosselló, 320 — 08025 Barcelona (Spain) — Tel. +34 93 200 47 77 

marieke@polarstarfi lms.com — www.polarstarfi lms.com

pitching forum

An immigrant scrap metal scavenger in Europe; a young nomad 
woman in Mongolia; copper theft in Hamburg; a red tinted river 
in Spain; and a turquoise-coloured hill in Mongolia: they are all 
connected by one mineral: copper. 

During the course of the fi lm, Zulaa becomes an employee at 
the Oyu Tolgoi mine in Mongolia, which for her means the end of 
an age-old tradition of nomadic existence.

When last year the Oyu Tolgoi mine started to exploit the 
largest copper vein in the world, it immediately had an unpredeted 
impact on the GDP of the country with only 3 million inhabitants, 
of which 40% are nomadic. It is also suddenly moving a rather 
traditional, far-away country to the centre of global industry and 
copper-hungry factories worldwide. 

The booming mining industry will be juxtaposed with European 
stories of copper: An illegal immigrant scavenges copper scrap 
from garbage; copper thieves in Hamburg steal telephone wires: 
and the abandoned mines of Rio Tinto in southwest Spain exhibit 
the devastating eff ects of copper extraction on public health and 
the environment. 

As the profi ts deriving from the mine trickle down into 
Mongolican society, economy and way of life, the country is 
confronted with a radical change. For nomads, adaptation has 
always been necessary for survival, and tradition has been in 
constant dialogue with modernity, but never so quickly or radically 
as in the case of Zulaa and her generation. Meanwhile in Europe, 
while chasing their dream of living in Europe, immigrants are 
confronted with a similar reality in the present economic situation 
in addition to harsh immigration politics.

Copper, by its very nature a highly conductive element, 
is what connects the people and the places in our story. In 
“The Turquoise Hill” communication is the intersecting theme. 
Everything is united. The economic prospect for Mongolia; Zulaa’s 
and the immigrant’s lives; the abandoned Rio Tinto mine; they are 
all sides of the same coin.

pitching forum

“everything is in 
everything and vice-
versa”, the Mongolians 
say. An immigrant scrap 
metal scavenger in 
europe; a young nomad 
woman; a red tinted river 
in the south of spain; 
and a turquoise coloured 
hill in Mongolia. they 
are all connected by one 
mineral: copper.

With the support of:
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ULTRA – The real marathon

“Ultra – The Real Marathon” is a film about (extra)ordinary people 
who dedicate their lives to running, in order to compete a radical 
race. The film itself is a unique journey into the minds of everyday 
athletes, in their past and present covering the original marathon 
legend.

hungary, GERMANY & GREECE

Hungarian, Greek, German & French | 80’ | HD | Stereo | Human interest, 

society

Budget

Confirmed Financing: (52.27%) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 140,775 €

Financing Sought: (47.73%) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 128,527 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 269,302 €

Financing Sources

HBO Europe – Co-Producer . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 93,212 €

National Film Fund – Tax Rebate . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32,063 €

YLE (Finnish Broadcaster) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5,000 €

SKAI (Greek Broadcaster) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 500 €

Producer’s investment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,000 €

Looking for

European Broadcast partners and 

TV pre-sales. Also co-producers, 

who are able to raise budget for 

post-production.

Crew

Producers — Laszlo Jozsa & 

Balazs Simonyi

Co-producers — ma.ja.de. 

(Germany), Anemon (Greece)

Director & Script — Balazs Simonyi

Track record of producer

2013: “Finale” (shortfilm). French 

Cinema Distributors’ (GRAC) Prize, 

Audience Award at Asiana FF.

2008: “Tangerine” (shortfilm). 

Cannes – Semaine de la Critique.

Trayler: vimeo.com/127726926

PitcherS

Balazs Simonyi — Prod. & Director

Laszlo Jozsa — Producer

Production Company

SPEAK EASY PROJECT

Bartok Bela ut 50. — 1111 Budapest (Hungary) — Tel. +36 209 208 831 

jl@speakeasyproject.com — www.speakeasyproject.com

pitching forum

The historical marathon is known across the world for 
Pheidippides’ heroic run from Marathon to Athens in 490 BC. 
But what is less known is that in the real story, Pheidippides ran 
to Sparta and back. His mission was to ask the Spartans for 
their help in fighting the invading Persians; Herodotus, the great 
historian records that he reached Sparta on the day after he left 
Athens. Centuries later, people started to fabricate the legend of 
something which never happened (the Marathon-Athens run), 
while the Sparta-mission was always the real run. John Foden, 
a RAF soldier and two of his comrades hit the road in 1982: they 
confirmed a historical fact, and created a legend. The race was 
born.

In our times, a few hundred runners from across the world 
gather every year in Greece to relive the legend: to run from 
Athens to Sparta, in a non-stop ultra-distance race called the 
Spartathlon. The distance is 246 km, equal to 6 consecutive 
marathons and it has become one of the most prestigious and 
hardest running races of modern times.  

From the 350 runners taking part, less than a hundred will 
make it to the finish line. They run continuously day and night. 
They deal with the heat of the September days and the plunging 
temperatures when darkness falls. In the dead of the night, they 
negotiate an ascent to a 1,200 mountain pass and, above all, 
face the relentless pressure of the clock: they have to make the 
distance in less than 36 hours.

“Ultra - The Real Marathon” is a film about (extra)ordinary 
people who dedicate their lives to running, in order to compete 
in this radical journey. The film follows them as they confront 
extreme hardship and surpass the limits of their strength, both 
in their body and their mind. It is a tendency that people choose 
extreme sports as general answers for their everyday problems. 
Whether running to escape from their everyday life, to challenge 
aging or to seek the supernatural, every runner gets a taste of 
immortality and experiences his own mortality. 

The film explores the runners’ life during a whole year of 
preparation, training, contemplation, longing and self-discovery. In 
the race, they will run side by side and, once again, push the limits 
of their body and their mind.

pitching forum

The dominant visuality 
resembles a western 
style for expressing the 
nature of ultrarunning: 
loneliness (long-kept, 
observant, geometrical 
wide shots) and 
selfishness (super 
close-ups). 
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Unai is a 10-year-old boy who travels across the world’s continents 
on a quest to find seven iconic animals. Over 15 months while Unai 
accompanies his father, a professional photographer, he becomes 
enchanted by the wildlife and nature that he shares daily with his 
little sister and mother.

SPAIN

Spanish | 70’ | 35 mm | Dolby | Travel, discoveries, human interest

Budget

Confirmed Financing (25%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  35,000 €

Financing Sought (75%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 105,000 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 140,000 €

Financing Sources

Televisió de Catalunya . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35,000 €

Looking for

Co-producers and pre-sales. 

Crew

Producer — Andoni Canela

Directors — Andoni Canela & 

Julio Mazarico

Script — Julio Mazarico

Track record of producer

Andoni canela. Photographer 

specialising in environmental 

journalism. Bachelor of Science in 

Journalism and Media Studies. Godo 

Prize of Photojournalism for a work 

on Iberian wolves. His photographs 

and stories have been published 

in National Geographic, Geo, The 

Sunday Times and several media.

Trayler:

https://youtu.be/JHnQDf4DsDg

Pitcher

Andoni Canela — Producer & 

Director

Production Company

TRESKI STUDIO

c/ Lluís Companys, 3 — 17820 Banyoles (Spain) — Tel. +34 972 580 121 

andonicanela@gmail.com — www.andonicanela.com

pitching forum

Ten-year-old Unai travels the world with his parents and his 
4-year-old sister over the span of 15 months. His father, Andoni 
Canela, is a professional photographer who regularly travels the 
world to capture the beauty of wildlife and preserve their stories 
in photographs for magazines like National Geographic and Geo. 
This time, the whole family follows in his footsteps as Unai and his 
family journey around the globe on a quest to find seven iconic 
and threatened animals and photograph them in Europe, North 
America, South America, Antarctica, Australia, Asia and Africa.

The process of Unai’s discovery through observation, analysis, 
study and enjoyment of nature allows the viewer to discover 
and approach natural environments around the planet in a more 
spontaneous, exciting and intimate way. Unai’s interaction (and 
those of his parents and sister) with nature causes unique and 
strong emotional experiences, generating a reflection on the 
importance of wildlife conservation while arousing interest and 
affection towards a more immediate natural environment.

Nature also appears as a fundamental framework for the joyful 
and fulfilling results of the protagonist’s growth. This is seen in 
the everyday activities of children — constant learning and the 
development of imagination and creativity through playing and 
games are present throughout the film.

point of view

How Unai lives the journey. However, this infant vision is extended 
through the familiar sight of this experience. Also the professional 
vision of the father, who constantly has the photographic and 
naturalistic challenge of finding these animals is added. A challenge 
that has to reconcile with family life.

Central story: the challenge of finding each animal, watch and 
photograph. A trip in itself unusual, with a lot of unique experiences 
that occur in deserts, forests, glaciers, mountains and seas around 
the world.

Narrative context: explanations / images that provide 
information about places, animals, landscapes, people, etc. Also 
part of the trip and help to understand the life and professional 
experiences of all family members.

The aim is to make a 
story leisurely pace, 
in which the images 
recorded during the 
journey of Unai and his 
family, with shots of 
animals, nature, images 
of transit and travel, 
complete with familiar 
scenes everyday, whether 
large protagonists 
visually.

pitching forum

UNAI’S JOURNEY
El viaje de Unai
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Yoghurt Utopia

“Yoghurt Utopia” is a documentary about the mental patients 
who make up the entire workforce of a yoghurt factory in the 
La Fageda forest of Catalonia, Spain. Locked up and abandoned 
in asylums they were released into the hands of an enlightened 
psychiatrist called Cristóbal Colón. What happened afterwards is 
our story. 

united kingdom & spain

Catalan | 75’ | Canon 5D Mark111 | Stereo | Human interest, sociology

Budget

Confirmed Financing: (23,89%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43,000 €

Financing Sought: (76.11%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 137,000 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 180,000 €

Financing Sources

Sundance Development Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12,000 €

Televisió de Catalunya . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25,000 €

DR (TV Denmark) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6,000 €

Looking for

Pre-sales/co-production with other 

territories and Creative Europe 

MEDIA funding.

Crew

Producers — Adrian Pennink

Co-producer – Massa d’Or Prod.

Directors — Anna Thomson & 

David Baksh

CE — Jordi Ambrós (TVC)

Track record of producer

He has produced and directed 

more than 30 TV docs for British 

broadcasters and as co-productions 

with PBS, Discovery and NHK. 

2011: “Kissinger”. Best Documentary 

Award at New York IFF.

2008: “The Ascent of Money”. Best 

Documentary International Emmy.

Trayler: vimeo.com/118022975

PitcherS

Adrian Pennink — Producer

Anna Thomson — Director

pitching forum

This film is about a Yoghurt Factory in a forest called La Fageda in 
Catalunya Spain where all 200 of the workers are mental patients. 
They suffer from schizophrenia, depression and many kinds of 
compulsive behaviour disorder. Many have a rich fantasy life! 
Before they came to La Fageda many of the patients were locked 
up asylums, drugged up with no productive activities at all. They 
had been ‘disappeared’, an embarrassment to the public. 

The fact that they now have productive lives, earn a living, 
have hobbies, have even got married is due to the far-sightedness 
of one man: Cristóbal Colon (in English: Christopher Columbus!). 
He was a psychiatrist at the asylum but he believed that this was 
the wrong way to treat mental illness so he resigned. Amazingly he 
got permission to take a bus load of mental patients with him (we 
have the archive). What happened after this is our story.

So this film is about how La Fageda can inspire a more 
enlightened attitude towards mental illness and a more practical 
one. In the beginning La Fageda was celebrated as a beacon 
of enlightened thinking in the treatment of those with serious 
mental and physical disabilities, but in these troubled times for the 
Spanish economy it is commercial success rather than government 
patronage that has enabled the Yoghurt Company and its staff to 
thrive and prosper. 

“Yoghurt Utopia” is about Christopher Columbus’s determined 
struggle to realise his radical vision of alternative care for the 
severely disabled by integrating the wildly individual idiosyncrasies 
of the patients into a successful business and into society. 

Through the fascinating, often harrowing, lives of the mentally 
retarded patients of La Fageda the film will reveal how working 
for a living has finally given them a sense of purpose and value 
within society. In so doing, this film will also shine a light on our 
complicated attitudes to disability and the disabled. 

There have been news stories about La Fageda before but no 
one has had access to the one thing that makes this enterprise 
so extraordinary: the patients and the staff who look after them. 
The co-director Anna Thomson has this access because she is half 
Catalan and speaks the language and her uncle is a psychologist 
who knows Christopher Columbus well. 

pitching forum

We see La Fageda as a 
commercial success and 
a human triumph. An 
efficient organisation 
where the idiosyncrasies 
of the workers are 
understood and catered 
for, their successes 
rewarded and applauded. 
This is La Fageda’s 
happy-ever-after ending.

Production Company

Chimerica Media

1 Ruston Mews — W11 1RB London (UK) — Tel. +44 2073139986 

adrian.pennink@chimericamedia.co.uk — www.chimericamedia.com
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projects developed at GREENHOUSE 2015PROJECTS DEVELOPED AT GREENHOUSE 2015

I discovered the existence of a Moroccan Paralympics team at the 
London 2012 Games, when the majority of Morocco’s valid team 
was disqualified for doping and the spotlights turned on three 
disabled athletes who won the only Gold Medal that the country 
managed to bring home. This film follows these people on their 
way to the Olympics in Rio 2016. Their activity is political. It is about 
the right to belong.

DENMARK & tunisia

Arabic | 80’ | HD | Stereo | Human interest, society

Budget

Confirmed Financing (23,89%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  68,333 €

Financing Sought (76,11%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 217,667 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 286,000 €

Financing Sources

Danida . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33,333 €

2M . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15,000 €

DR TV . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,000 €

Intl. Media Support . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10,000 €

Looking for

Pre-buys from TV broadcasters, 

support from funders with stakes 

in the subject matter and the 

making of the film, involving women 

filmmakers from Morocco, and 

distribution. 

Crew

Producers — Vibeke Vogel & 

Habib Attia

Director & Script — Hind Bensari

CE — Reda Benjelloun (2M) & 

Mette Hoffman Meyer (DR2)

Track record of producer

2013: “The Agreement”. Prix Europa, 

Special Commendation.

2010: “My Good Enemy”. CIFEJ Jury 

Award.

2008: “Solange on Love”. Danish Dox 

Award.

PitcherS

Vibeke Vogel — Producer

Hind Bensari — Director

Production Company

Bullitt Film

Wildersgade 32, 3 — 1408 Copenhagen (Denmark)

Tel. +4526125001 — vibeke@bullittfilm.dk — www.bullittfilm.dk

WEIGHT THROWERS

”Weight Throwers” is the story of a generations struggle to strive 
in a society uninterested in elevating the hopes of those who are 
different. I discovered the existense of a Moroccan Paralympics 
team at the London 2012 Games, when the majority of Morocco´s 
valid Olympic team was immediately disqualified for doping and the 
spotlights turned for the first time on three disabled athletes who 
won the only Gold Medal that the country managed to bring home. 
This film follows these people on their way to the Olympics in Rio 
2016. Their activity is political. It is about the right to belong.

In London they stood, teary-eyed, hand on heart as their 
national anthem resonated on the global stage, and I kept 
wondering: How did they manage to make it so far, coming 
from a country where roads, the transport system, schools, and 
healthcare are excluding people with disabilities?

Spanning over two years, until the end of the Rio Paralympics 
Games in September 2016, ”Weight Throwers” follows the struggle 
of a young, jobless generation who believes it must conquer the 
extraordinary in order to be ordinary at home. 

When Azzedine Nouiri broke the world record in shot put at 
the London 2012 Paralympics Games and the spotlight turned on 
him – Morocco´s first champion to compete on a wheelchair – he 
thought his life was about to change. However, upon his return 
home, he is immediately forgotten by the federal organization and 
the government who deny him the rights of valid athletes. He buys 
his mother a flat to get them out of the slum and now lives without 
any recognition despite winning a prestigious title for his country.

But at the same time he becomes the symbol of success 
for the young disabled boys who grew up with him, and are now 
aiming to reach the 2016 Rio Games despite having no formal 
training in sports. Without jobs, coaches or infrastructure, the 
athletes use enormous creativity to imitate the conditions of a 
proper training program. They use all in their power to pursue a 
professional sports career and make the country who forgot them 
proud.

Their actions and life display a society with enormous 
differences between poor and rich, and a system where corruption 
and exclusion still rule. The contrasts between the conditions for 
the valid athletes and the disabled are huge, and the ignorance of 
the system is solid.

In the face of the joys and adversities they encounter, ”Weight 
Throwers” recounts the pain , laughter and solidarity that emerge 
amongst those who must travel without means, be treated without 
doctors, and be heard without lawyers in a society they long to be 
accepted.

In the face of the joys 
and adversities they 
encounter, ”Weight 
Throwers” recounts 
the pain , laughter and 
solidarity that emerge 
amongst those who must 
travel without means, be 
treated without doctors, 
and be heard without 
lawyers in a society they 
long to be accepted.
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This is the story of Roghieh, a woman in Southern Iran who is 
trying to secure jobs for women in her community through a 
Bazaar she established and runs, where over 800 women work, but 
a local politician, the mayor, threatens her. He wants to destroy the 
Bazaar and build a big shopping mall.

Iran

Persian | 75’ | HD | Stereo | Human rights, women issues

Budget

Confirmed Financing (65,7%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  137,928 €

Financing Sought (34.3%). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 72,072 €

Total Budget . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 210,000 €

Financing Sources

Producer’s investment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 40,286 €

Private investment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9,233 €

Crowd Funding “CineCrowd”   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9,000 €

Director & Producer &  D.O.P  (in  Kind ) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 79,409 €

Looking for

Potential co-production for other 

territories except Norway, fund for 

post-production or pre-sale. 

Crew

Producer, Director & Script — Mina 

Keshavarz

Photography — Amin Behroozzadeh

Track record of producer

2013: “Profession: Documentarist”. 

Tim Hetherington Award at 

Sheffield Doc/Fest,  Special 

Mention at Asiatica FF, Jury Award 

at Mumbai Women IFF, Audience 

Award Cairo Women FF, Best 

Documentary at Iranian London FF.

2011: “Unwelcome in Tehran”. Best 

Film & Directing at Tasvir-e-Sal 

Festival.

Pitcher

Mina Keshavarz — Producer & 

Director

Production Company

MinDoc Film Production

Apt.4, No.16, Barzin Alley, Naderi St, Keshavarz Blvd — 1416633975 

Tehran (Iran) — Tel. +98 21 88959699 — mina.keshavarz@gmail.com

Will She Win the War?
Aya Ou Dar In Mobarezeh Pirooz Mishavad?

This is the story of Roghieh, a woman 38 years old, who is the 
mother of 5 children. She was born in one of the remote villages 
of Minab, a small city in south of Iran where she grew up in a 
conservative, religious family. Roghieh married when she was 
14 years old to her ex-husband, a drug-addict who abused her 
constantly. Soon, she started to earn money working in handcrafts 
and tailoring, believing that if her hand was in her pocket her 
husband can’t abuse her easily. She had a long way to divorce 
since she had to fight not only against her ex-husband, but also 
her family and the community in the small city where she lived. 

Because of her own bitter experience in an environment with 
the highest rate of violence against women in Iran, she decided to 
support other women in their struggle for economic independence. 
Consequently, she founded the first women NGO – “Southern 
Women NGO” to support women who work in handcrafts, tailoring, 
cooking in their house, etc., in order to earn their own money. This 
NGO works with some 6.000 women in the southern province 
Hormozgan, by providing insurance and financial support for them. 

Seven years ago Roghieh decided to create a common place 
for women street vendors who were working in different parts of 
the city and being threatened by the police officer who work for 
the municipality that doesn’t permit vendors to sit in the streets 
and sell their stuff. Roghieh rented some property from the 
municipality to run what became known as the Thursday Bazaar, 
organizing about a thousand women vendors.

According to municipal regulations in Iran, it is in the hands of 
the mayor to decide on how areas and properties like the Thursday 
Bazar should be run, to whom they should be rented or sold. 
Unfortunately, since in the meantime Bazaar’s property value has 
increased, the new mayor, Mr. Hosseini who came to power three 
years ago, wants to tear down the Bazaar and promote a shopping 
mall at the same site instead. 

However, Roghieh has a contract with the municipality that 
ensures her, due to her investment in the Bazaar, that she can stay 
in it for 17 years. To “bypass” this problem, the mayor has filed a 
court complain against her arguing that she has occupied municipal 
land illegally. 

In her struggle to preserve the Bazaar and hope for support, 
Roghieh travels to Tehran to meet with the vice president of 
Women Affairs and asks for meetings with the minister of labor, 
with no success. On the other side, the mayor has a powerful deal 
with the  officers in the justice department in the city.

So now, Roghieh is preparing for the court battle.

Making this film, I would 
like to find answers to 
the questions raised by 
Roghieh, but also by me: 
Will she be successful in 
a male-dominated society 
or will she, eventually, 
give up? How does she 
find a balance between 
being a wife, a housewife 
and a businesswoman? 
Will her family give up 
supporting her? Will 
she win the court case 
against the municipality 
and the mayor?
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JIHAD
Lea Sansoneti, ElzEvir et CIE — FRANCE
current affairs — Today, young Europeans 
get involved in ‘jihad’, embrace this cause they 
consider as just and noble. Who are they? And, 
above all, how may Western societies prevent these 
commitments and their terrible effects?

MEMORY FOR SALE 
Barbara Redini, BARAERA & HERMAN FILM — 
ITALY
Human RIGHTS — A stage director takes a train 
trip to search of the memory of a group of people 
who were sent to a Nazi concentration camp, in 
which he finds the elements to create a play about 
those bitter and tragic stories. Arts are fundamental 
tools in the preservation of memories and the 
safeguarding of human rights.

Nine Months War (WITHOUT MEN)
Lászlo Csuja, Fraktal Film — Hungary
current affairs — A Ukrainian-Hungarian-
Gypsy boy fights in the Russian-Ukrainian military 
conflict in the following nine months. He is going 
through a psychological metamorphosis until he is 
demilitarized.

Obstinate to Live
Sahra Mosawi, Afghanistan DocHouse — 
Afghanistan
human rights — Khatera is a brave, 23-year-
old Afghan woman, who goes against the will of 
her family and the traditions of her country to seek 
justice after years of sexual abuse by her father. 

PEMBA returns to GOLI
Josep Pérez, JOPERGON — spain
discoveries, travel — Pemba, a Himalayan 
Sherpa woman, who’s been living in the Spain for 
nine years, returns to his hometown, Goli, in the 
foothills of the Everest, to visit his family and teach 
us through ten people who live there; the farmer, the 
monk, the witch, the mountain guide... How people 
live in one of the most remote and wild places of the 
planet.

PIC ADRIAN
Eva Fontanals, ARPA FILMS — Spain
ARTS, CULTURE — This is the story of a silent 
and shy very typical norther European, Jewish, 
who believed in culture and trained himself as a 
Renaissance Man, to understand arts, science and 
others disciplines as a whole. He was a philosopher, 
lawyer, poet and painter. This man lived from 1910 
until 2008, and his life is a canvass of all the modern 
culture, and a bridge from two very different and 
culturally active worlds, the former Bucuresti until 
1940 and the Mediterranean Barcelona of the avant-
gardes of 1960.

PICNIC IN TEL-AVIV
Jean Bigot, ROUGE PRODUCTIONS — FRANCE
human interest — I watch it from my 
home window as a routine in my daily life: 
Between skyscrapers, the old city of Jaffa, the 
blue Mediterranean sea, i see a green park inviting 
people to enjoy them-selves, find relief from their 
daily grind. But this pastoral site holds a secret. 
Underneath this area was a thriving neighborhood 
whose houses reached the waterline – Manshiyeh. 
This film is a portrait of this area.

PUCCINI
Françoise Gallo, H215 — FRANCE
MUSIC — “They say that sentiment is a sign 
of weakness…” wrote Puccini in one of his letters. 
“I adore being weak…” he adds. This phrase is the 
key to his character, always cheerful, in spite of 
his profound melancholy. It also symbolises his 
determination not to compose heroic or verist 
operas. The film is drawn by the 10.000 letters 
and notes written by Puccini, of which only 647 
were published. Those letters are very important 
for the insight they provide to the real nature of 
the composer, and his loyal combat to choose his 
career and to develop his own personal style as an 
independent artist.

#uploading_holocaust
Sagi Bornstein & Udi Nir, Loop Creative — 
Israel
sociology, history, web, education 
— Thousands of young Israelis join “The journey 
to Poland” each year to learn about the holocaust. 
Looking into the journey through the videos they 
upload on YouTube reviles a moving and troubling 
image of the Israeli narrative and the way collective 
memory is formed in the web age.

1,2,3 Mothers
Agathe Dalisson, Atesh Films — France
Human interest — To save her family, 
Svetlana, a mother of two, has decided to rent her 
womb. After the birth of her daughter through a 
surrogate mother, Teresa decided to become an 
intermediary agent. Svetlana will give birth for a 
Spanish couple, while Teresa will help Olga recruit 
her surrogate.

1956, quand Khrouchtchev fait main 
basse sur le monde
Karina Si Ahmed, FLACH FILM PROD.  — france
HISTORY — Feb. 1956, Nikita Khrushchev 
takes the floor at the 20th Congress and makes 
destalinization official. It is the beginning of a “mad” 
year. From the Suez crisis to the repression of 
Budapest uprising, the USSR catches up with the 
USA. Nothing will ever be the same again.

ARPEGGIO
Eva Fontanals, ARPA FILMS — Spain
human interest — Amalia Prandi (11) starts a 
quest about the family story with music. The Prandi 
were a family of violinists that emigrated from Italy 
in 1870 due to a big hunger. They spread through 
all the Mediterranean and arrived until Brazil. The 
girl meets Zhang, a famous violinist performer. 
Zhang shares her family experience as a forced 
musician and also forced emigrant. Amalia retraces 
her ancestor’s steps. We discover a whole universe 
following her: how to construct a violin, how to 
learn to play it; music as a family profession, how to 
exploit and monetise talent.

Beirut, la vie en rose
Èric Motjer, ESCAC FILMS — spain
Human interest — The Middle East is one 
of the most unstable regions in the world, and 
Lebanon is the epitome of this instability. In Beirut, 
the pompous and extroverted lifestyle of the elites 
serves as a subterfuge to the entrenched situation 
of instability in the country. While the always 
present ghosts of political uncertainty and social 
conflict keep overflying their lives, we follow four 
representative characters of the upper class who 
seem to avoid eye contact with the complex reality 
in which they are immersed.

CIRCUS PROLETERIA
Yves Billon & Meltem Öztürk, Maya Doc. Film 
ProdUCTION — TURKEY & FRANCE
HUMAN INTEREST — “Circus Proletaria” will tell 
the intersecting roads and jointed life stories of the 
people from Akhisar, who constitute the circus of 
Turkey, and of the people from Sucuna, who start a 
nomadic life in Turkey which they do not know the 
language and culture, under the tent of Atlas Circus 
and collectively.

DON’T STOP
Albert Baquero, Camille Zonca — Spain
human interest — Marese, Tajin, Miquel and 
Jessica are about to start the most crucial year 
of their lives so far: their last year in highschool. 
They live in Raval, where most of the immigrant 
population in Barcelona lives. There, the education 
is the only guarantee to social progress and better 
lifes.

ESPLUGAS CITY: TO THE WEST OF 
BARCELONA
Iris Martín, COLIBRI STUDIO  — spain
ARTS, CULTURE — There was a time when 
a cowboy riding a horse was a usual sight in the 
streets of Esplugues de Llobregat, Spain. It was 
during the 60’s that Barcelona had a little Hollywood 
at the gates of the city: the Balcázar movie studios, 
along with their popular Western Village film set 
known as Esplugas City.

speedy pitch projectsspeedy PITCH PROJECTS
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A LONG HOT SUMMER IN PALESTINE
Marie-Clémence Paes, LATERIT PRODUCTIONS 
— france
Human rights — Summer 2014, shocked by 
the war on Gaza, I took my camera and encountered 
Palestinians in Bethlehem. Through an artist, a 
banker, a florist, a woman race driver, a woman 
mayor... we discover how they are affected by this 
conflict in their daily life and how they rebuild their 
society despite the oppression.

HADIJATOU I ACCUSE
Lala Gomà, PICNIC — spain
Human rights — A documentary about 
Hadijatou Mani, the first woman that sue her Estate, 
Niger, for being slave… and the first winning. But 
Hadijatou has another battle to deal with: rescue 
her sons, property of her old owner. This film is a 
story about the real slavery in the 21th century and 
African mothers fighting for their son’s freedom.

LATITUDE 80º WHALES, DOLPHINES AND 
BUTTERFLIES
Guille Cascante, GOROKA — Spain
human interest — Creative documentary 
based on the experience of Capitan Albert Bargués 
on a sailing trip in the Artic Ocean, reflects on the 
idea of “home”. Albert, the crew and the people 
who lives in these remotes places are far from their 
homes and all have one thing in common: for all of 
them the only certainty is change. The documentary 
will have two lines of narration, first “Journey to the 
Arctic”, which reflects on the idea of home, the crew 
and the people who live in these remote places, far 
from its home, where life is like a journey, we visit 
and talk with them This narrative will treat mostly 
a quite shoot, capturing the vastness of solitary 
countries of indescribable beauty. The other line, 
against subtracting with that preciousness, we have 
the eventful life of Captain, narrated by himself.

ON THE SHORE
Miguel Yetano, YETI VIDEO — SPAIN
Current affairs — A tiny village on the 
Spanish Mediterranean coast has remained 
untouched, until now, thanks to the resistance of a 
small group of locals that have defended it from the 
surrounding widespread corruption during the crazy 
construction-boom times, armed with a hand-made 
newspaper, delivered door to door at night.

THE OTHER KIDS
Pablo de la Chica & Paola Sainz de Baranda, 
SALON INDIEN FILMS — spain
Sports, children rights — If a ball and 
scholarship can change your life and your destiny, 
it’s not just football.

Ravéreau, architecte de la 
Méditerranée
Mariem Hamidat, HKE Prod. — ALGERIA
CULTURE, history — By his study of the 
amazing oasis of Algerian Sahara and the Casbah 
of Algiers, André Ravereau thought architecture 
as a located architecture. André Ravéreau was 
inspired by the builder’s ancestral know-how of 
Algeria, to develop an architecture avoiding costly 
waste of energy. This consistent attitude leads to 
solutions that meet the specific charactieristics 
of the contemporary world. Ecology, respect for 
the environment and man… This film proposes to 
knowledge the joyfull teaching of André Ravéreau 
and the teaching of ancient builders of Algeria.

REBEL SMILE
Belén Sánchez & Isabel Andrés Portí, 
UN CAPRICHO DE PRODUCCIONES & LASTOR 
MEDIA — SPAIN
current affairs — “Rebel Smile” is the 
story of the Guy Fawkes mask and how it became 
a great popular culture phenomenon. When, how 
and why this apparently insignificant plastic object 
became a worldwide icon? Who adopted and then 
adapted this symbol? What is its meaning? Which 
values does it represent? And why do we need such 
symbols to express?

Sour Springs
Guillermo Carreras-Candi — SPAIN
human interest — Rob served in the Dutch 
UN battalion in Srebrenica in 1995. Fifteen years 
after the war he returns to build his home there. 
In Rob’s life past and present melt, unfolding the 
complexities of both the fragile reality of the country 
and his own internal peace.

Super Commuters
Sara Gibbings, Padi Productions — spain
science — All the fun is getting there.

The great “Petit Miloudi”, a former 
breakaway
Leila Demnati, CAP MED events — Morocco
human interest — In this film , I want to 
revive, a Moroccan former cycling champion “petit 
Miloudi”, his memories of races, making him meet 
his friends Moroccans and Foreigners cyclists with 
whom he shared all these difficult steps of Morocco 
tour in the 50s and especially up their great 
emotional moment by projecting them the footage 
of their racing that some discover for the first time 
in their life 60 years later.

The Saharawi challenge
Farida Fdani, ALIF PRODUCTIONS — france
history — This is the story of the ultimate 
challenge facing the Saharaoui people: the 
upheavals of contemporary History imply a mutation, 
wrenching choices to be made between the ocean 
and the desert, between modernity and tradition.

The Secret of Dr. Grinberg
Marieke van den Bersselaar, POLAR STAR FILMS 
— spain
current affairs — The true story of one of 
the most controversial scientists of the 20 century, 
who mysteriously disappeared without a trace.

ANTI-PITCH PROJECTSspeedy pitch projects










































































































































































